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“although dEvEloping contEnt that would 
rEsonatE with such a divErsE group of rEadErs 
at first sEEmEd a tall ordEr, thE rEality is that 
tEchnology is prEsEnt in EvEryonE’s lifE”

welcome	to	the	inaugural	issue	of	techlife	magazine,	bringing	
stories	of	people,	technology	and	innovation	to	alumni,	
friends,	volunteers	and	partners	of	one	of	the	country’s	

leading	institutes	of	technology.	

This	publication	is	the	result	of	months	of	feedback	gathered	in	focus	
groups,	surveys	and	informal	conversations.	You	told	us	you	want	stories	
about	people.	You	want	to	read	about	technology	in	your	daily	life,	you	
are	interested	in	hearing	what	NAIT	is	doing	around	the	world	and	on	
the	innovation	and	applied	research	fronts.	Thank	you	to	everyone	who	
helped	set	the	tone	and	direction	for	the	magazine.	

The	challenge	of	producing	a	magazine	that	communicates	with	such	a	
diverse	group	of	readers	has	provided	us	with	an	exciting	opportunity	to	
tell	stories	from	the	points	of	view	of	many	different	people	who	have	
one	thing	in	common	–	a	connection	to	NAIT.	

Although	developing	content	that	would	resonate	with	such	a	
diverse	group	of	readers	at	first	seemed	a	tall	order,	the	reality	is	that	
technology	is	present	in	everyone’s	life	–	and	the	central	theme	for	all	
things	NAIT,	whether	it’s	demonstrating	the	complexities	of	a	process	
control	lab	in	the	NAIT	Spartan	Centre	for	Instrumentation	Technology,	
designing	a	website	to	plot	a	running	route	or	using	energy	from	a	fuel	
cell	to	heat	the	swimming	pool.	

In	this	issue	we	bring	you	successful	alumni	–	Tom	Shepansky,	partner	
in	the	country’s	most	talked-about	advertising	agency,	Don	Jones,	
role	model	for	an	entire	generation	of	aboriginal	students,	and	Corbin	
Tomaszeski,	host	of	the	popular	reality	TV	show	Restaurant Makeover.	
We	talk	to	honorary	diploma	recipient	JR	Shaw	about	his	journey	from	
founder	of	a	fledgling	cable	company	to	namesake	for	the	JR	Shaw	School	
of	Business	–	and	all	points	in	between.	And	if	that’s	not	enough,	we	give	
you	an	out-of-this-world	look	at	NAIT’s	newest	campus	in	the	virtual	
world	of	Second	Life.	

And	because	technology	means	different	things	to	different	people,	
we	bring	you	usable	tips	from	a	variety	of	experts	on	everything	from	
selecting	an	energy-efficient	water	heater	to	getting	better	results	from	
your	digital	camera.

We’ll	also	use	technology	to	reach	our	readers,	with	regular	web	extras	
at	techlifemag.ca	and	a	monthly	e-newsletter	for	subscribers.	

Let	me	know	what	you	think	–	I	hope	you’re	as	excited	as	we	are.

Sherri	Krastel	
editor@techlifemag.ca

Athabasca Oil Sands Project

Think long-term. The oil sands industry is the perfect place to take your career to the next level.  
Get in on the ground floor of this opportunity for challenge, growth and earning power.  

Step right up. The Athabasca Oil Sands Project needs your talents for a range of jobs. From mining 
and construction to engineering, management and research, there are long-term opportunities with serious 
earning power to help you build your future.

Safety and opportunity. Skilled oil sands workers can earn top dollars and enjoy access to sustainable, 
long-term opportunities. Project construction jobs will span over the next decade, and on the Athabasca Oil 
Sands Project you can count on our proven commitment to workplace safety. 

Be part of the future. Yours, ours, Canada’s.

1-800-661-1600

www.shell.ca/careers
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Glen Edwards 
Glen	Edwards	is	an	award-winning	writer	who	recently	
left	a	Vancouver	agency	to	go	out	on	his	own.	Edwards’	
first-hand	knowledge	of	agency	life	provided	the	
necessary	insight	for	him	to	feel	completely	envious	
of	Tom	Shepansky	in	our	cover	story	of	the	Rethink	
Communications	co-founder	(What’s	the	big	idea?!,	
p.	10).	The	gourmet	goalie,	who	travelled	to	Russia	
earlier	this	year	to	play	beer-league	hockey	during	the	
world	men’s	hockey	championships,	also	knows	a	little	
bit	about	NAIT	after	spending	a	year	in	the	Institute’s	
communications	department	as	a	covert	means	to	enjoy	
discount	five-star	student	cuisine	and	free	weekend	
ice-time.

Naomi Finlay
Australian-born,	Toronto-based	photographer	Naomi	
Finlay	has	a	passion	for	food	and	loves	to	capture	its	
freshness	and	flavour	on	film.	She	says	cheese	shopping	
and	talking	food	with	Holts	Café	executive	chef	Corbin	
Tomaszeski	was	a	“great	treat”	(Corbin	in	the	kitchen,	
p.	58).	Bitten	by	an	insatiable	travel	bug	while	searching	
through	her	parents’	vacation	slides	from	around	the	
world,	Finlay	loves	exploring	and	shooting	in	new	
locations,	especially	the	many	cities	she	has	called	
home.	She	has	contributed	to	such	publications	as	
Wish,	Toronto	Life	and	Up!	Magazine.	

Leigh Frey
NAIT	staff	photographer	Leigh	Frey	is	an	honours	
graduate	of	NAIT’s	Photographic	Technology	(2001)	
and	Multimedia	(2002)	programs	and	teaches	a	
course	in	photographic	portraiture	through	NAIT	
continuing	education.	She	says	digital	cameras	
are	great	(Picture	perfect,	p.	54).	“They	allow	you	
unlimited	experimentation,	the	ability	to	view	the	
images	immediately	and	the	opportunity	to	correct	any	
problems	that	may	have	occurred.”	

Cheryl Mahaffy
The	trip	from	Edmonton	to	Calgary	on	the	Red	Arrow	
to	interview	JR	Shaw	reminded	Cheryl	Mahaffy	(No	
dot	about	it,	p.	38)	of	Shaw	headquarters’	move	from	
Edmonton	–	where	the	communications	empire	was	born	
–	to	its	current	home	in	Calgary.	Interestingly,	the	theme	
resurfaced	in	her	interview	with	Shaw.	“As	he	recalled	
Edmonton	haunts,	including	the	farm	just	east	of	the	
city	where	the	next	generation	learned	the	value	of	hard	
work,	it	was	clear	that	part	of	his	heart	remains	behind,”	
says	Mahaffy.	Since	hanging	out	her	freelance	shingle	a	
decade	ago,	Mahaffy	has	written	for	numerous	Alberta	
publications	and	co-authored	Agora Borealis: Engaging 
in Sustainable Architecture	with	architect	Vivian	Manasc.	
When	not	writing,	she	finds	herself	crafting	position	
papers,	gathering	fodder	for	a	book,	cajoling	neighbours	
to	contribute	to	the	community	newsletter,	and	travelling	
whenever	and	wherever	she	can.		
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thE nait transformation:  
bUIlDINg ON a TRaDITION Of ExcEllENcE

i t’s	been	a	while	since	we	last	updated	you	on	NAIT’s	ongoing	success	
and	transformation.	There	is	much	to	tell,	and	our	new	magazine,	
techlife,	which	replaces	Alumnait,	is	filled	with	many	great	articles	

outlining	not	only	what	we’ve	been	up	to,	but	what	some	of	you	have	
been	doing	since	you	last	heard	from	us.

The	transformation	of	Alumnait	into	techlife	(Editor’s	note,	p.	3)	is		
just	one	very	visible	part	of	our	continued	drive	to	achieve	our	vision		
for	NAIT’s	future.	Techlife’s	expanded	reach	includes	NAIT	friends,		
partners	and	donors,	as	well	as	our	growing	list	of	alumni	–	now	at	
134,000	globally.

Another	key	link	in	our	transformation	has	been	the	complete	
rebranding	of	all	visual	aspects	of	the	Institute,	including	our	new	logo.	
We’re	delighted	that	this	exercise	–	which	has	changed,	unified	and	
improved	the	look	and	feel	of	our	publications,	advertising,	signs	and	
even	uniforms	and	business	cards	–	was	led	by	NAIT	alumnus	Tom	
Shepansky	(Marketing	’83),	who	runs	one	of	the	most	successful	and	
award-winning	agencies	in	the	country	(What’s	the	big	idea?!,	p.	10).	

Our	rebranding	plays	a	key	role	in	positioning	us	more	than	ever	
as	a	leading	provider	of	technical	education	in	business,	advanced	
technologies	and	skilled	trades.

Over	the	past	year,	we’ve	celebrated	a	long	list	of	accomplishments	
aimed	at	addressing	the	ongoing	need	of	business	and	industry	for	the	
best-trained	graduates.	In	a	nutshell,	we

•	 launched	the	Bachelor	of	Technology	in	Technology	Management,	and	
hope	to	get	approval	soon	for	our	Bachelor	of	Business	Administration	
degree

•	 named	the	JR	Shaw	School	of	Business,	the	largest	of	its	kind	in	
Western	Canada

•	 opened	offices	in	Bonnyville	Alberta,	China	and	India

•	 expanded	our	apprenticeship	programs	at	Fairview	Campus

•	 opened	the	Waiward	Centre	for	Steel	Technologies,	the	NAIT	Spartan	
Centre	for	Instrumentation	Technology	and	the	NAIT	Petro-Canada	
Centre	for	Millwright	Technology

•	 will	soon	open	the	NAIT	Shell	Manufacturing	Centre	

•	 were	named	one	of	Alberta’s	Top	35	employers	for	the	second	
consecutive	year

•	 are	about	to	celebrate	the	completion	of	our	most	successful	capital	
campaign	ever,	the	$50-million	Building	on	Demand	campaign.

As	well,	we’ve	hired	a	sustainability	officer	–	leading	the	way	among	
post-secondary	institutes	in	the	Edmonton	area.	

An	impressive	year	to	be	sure,	thanks	to	the	work	of	many.	It’s	all	part	
of	realizing	our	10-year	vision	as	expressed	in	our	$1-billion	campus	
expansion	plan,	which	will	increase	access	to	skills	training	by		
50	per	cent.

This	year	promises	even	more	success	for	NAIT.	I	hope	you	will	be	a	part	
of	that	success	as	you	continue	to	be	our	ambassadors,	our	partners	and	
our	contributors	–	we	couldn’t	have	come	as	far	as	we	have	without	your	
active	participation.

Please	drop	me	a	line	with	your	thoughts	and	comments	about	the	
ongoing	transformation	of	NAIT	into	a	world-class	institute,	known	
beyond	our	borders	for	our	rich	tradition	of	excellence,	our	commitment	
to	student	success	and	our	creative	blending	of	people,	technology		
and	innovation.

Enjoy	your	new	magazine	–	I	know	I	do!

Dr.	W.A.	(Sam)	Shaw	
President	and	CEO
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Glen Edwards 
Glen	Edwards	is	an	award-winning	writer	who	recently	
left	a	Vancouver	agency	to	go	out	on	his	own.	Edwards’	
first-hand	knowledge	of	agency	life	provided	the	
necessary	insight	for	him	to	feel	completely	envious	
of	Tom	Shepansky	in	our	cover	story	of	the	Rethink	
Communications	co-founder	(What’s	the	big	idea?!,	
p.	10).	The	gourmet	goalie,	who	travelled	to	Russia	
earlier	this	year	to	play	beer-league	hockey	during	the	
world	men’s	hockey	championships,	also	knows	a	little	
bit	about	NAIT	after	spending	a	year	in	the	Institute’s	
communications	department	as	a	covert	means	to	enjoy	
discount	five-star	student	cuisine	and	free	weekend	
ice-time.

Naomi Finlay
Australian-born,	Toronto-based	photographer	Naomi	
Finlay	has	a	passion	for	food	and	loves	to	capture	its	
freshness	and	flavour	on	film.	She	says	cheese	shopping	
and	talking	food	with	Holts	Café	executive	chef	Corbin	
Tomaszeski	was	a	“great	treat”	(Corbin	in	the	kitchen,	
p.	58).	Bitten	by	an	insatiable	travel	bug	while	searching	
through	her	parents’	vacation	slides	from	around	the	
world,	Finlay	loves	exploring	and	shooting	in	new	
locations,	especially	the	many	cities	she	has	called	
home.	She	has	contributed	to	such	publications	as	
Wish,	Toronto	Life	and	Up!	Magazine.	

Leigh Frey
NAIT	staff	photographer	Leigh	Frey	is	an	honours	
graduate	of	NAIT’s	Photographic	Technology	(2001)	
and	Multimedia	(2002)	programs	and	teaches	a	
course	in	photographic	portraiture	through	NAIT	
continuing	education.	She	says	digital	cameras	
are	great	(Picture	perfect,	p.	54).	“They	allow	you	
unlimited	experimentation,	the	ability	to	view	the	
images	immediately	and	the	opportunity	to	correct	any	
problems	that	may	have	occurred.”	

Cheryl Mahaffy
The	trip	from	Edmonton	to	Calgary	on	the	Red	Arrow	
to	interview	JR	Shaw	reminded	Cheryl	Mahaffy	(No	
dot	about	it,	p.	38)	of	Shaw	headquarters’	move	from	
Edmonton	–	where	the	communications	empire	was	born	
–	to	its	current	home	in	Calgary.	Interestingly,	the	theme	
resurfaced	in	her	interview	with	Shaw.	“As	he	recalled	
Edmonton	haunts,	including	the	farm	just	east	of	the	
city	where	the	next	generation	learned	the	value	of	hard	
work,	it	was	clear	that	part	of	his	heart	remains	behind,”	
says	Mahaffy.	Since	hanging	out	her	freelance	shingle	a	
decade	ago,	Mahaffy	has	written	for	numerous	Alberta	
publications	and	co-authored	Agora Borealis: Engaging 
in Sustainable Architecture	with	architect	Vivian	Manasc.	
When	not	writing,	she	finds	herself	crafting	position	
papers,	gathering	fodder	for	a	book,	cajoling	neighbours	
to	contribute	to	the	community	newsletter,	and	travelling	
whenever	and	wherever	she	can.		

v1.1  2007

techlife
people  technology  innovation

techlifemag.ca
Editor 
Sherri	Krastel

Managing Editor
Kristen	Vernon	

associatE and onlinE Editor 
Diane	Bégin-Croft	(Marketing	’97)

art dirEctor
Derek	Lue

associatE art dirEctor
Bonnie	Kozak

copy Editor
Jill	Pringle

advErtising and circulation ManagEr
Della	Paradis

contributing WritErs 
Glen	Edwards,	Kathy	Frazer,	Rayne	Kuntz	(Radio	
and	Television	’88),	Scott	MacDonald,	Cheryl	
Mahaffy,	Raquel	Maurier,	Sorcha	McGinnis

contributing photographErs 
Adam	Blasberg,	John	Book	(Photographic	
Technology	’87),	Naomi	Findlay,	Leigh	Frey	
(Photographic	Technology	’01),	Jason	Ness	
(Photographic	Technology	’00)

postcards
Wayne	Goode,	Tom	Hawkins,	Krista	Turko	
(Marketing	’06)	

contributing ExpErts 
Calvin	Coley,	Dave	Hughes,	R.	Drew	Jeffries

contact info
techlifemag.ca

Techlife	accepts	queries	for	editorial	submissions	
at	editor@techlifemag.ca.	We	do	not	accept	
unsolicited	manuscripts.	

Techlife	is	published	twice	a	year	by	NAIT	
Corporate	Communications.	Monthly	web	editions	
are	available	online.	Opinions	expressed	are	not	
necessarily	those	of	NAIT	or	the	editorial	team.	

Direct	circulation	inquiries	to		
circulation@techlifemag.ca.

rEturn undElivErablE addrEssEs to 
Techlife	magazine	
NAIT	Corporate	Communications	
11762	106	St.	
Edmonton,	Alberta,	Canada		T5G	2R1
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i t’s	been	a	while	since	we	last	updated	you	on	NAIT’s	ongoing	success	
and	transformation.	There	is	much	to	tell,	and	our	new	magazine,	
techlife,	which	replaces	Alumnait,	is	filled	with	many	great	articles	

outlining	not	only	what	we’ve	been	up	to,	but	what	some	of	you	have	
been	doing	since	you	last	heard	from	us.

The	transformation	of	Alumnait	into	techlife	(Editor’s	note,	p.	3)	is		
just	one	very	visible	part	of	our	continued	drive	to	achieve	our	vision		
for	NAIT’s	future.	Techlife’s	expanded	reach	includes	NAIT	friends,		
partners	and	donors,	as	well	as	our	growing	list	of	alumni	–	now	at	
134,000	globally.

Another	key	link	in	our	transformation	has	been	the	complete	
rebranding	of	all	visual	aspects	of	the	Institute,	including	our	new	logo.	
We’re	delighted	that	this	exercise	–	which	has	changed,	unified	and	
improved	the	look	and	feel	of	our	publications,	advertising,	signs	and	
even	uniforms	and	business	cards	–	was	led	by	NAIT	alumnus	Tom	
Shepansky	(Marketing	’83),	who	runs	one	of	the	most	successful	and	
award-winning	agencies	in	the	country	(What’s	the	big	idea?!,	p.	10).	

Our	rebranding	plays	a	key	role	in	positioning	us	more	than	ever	
as	a	leading	provider	of	technical	education	in	business,	advanced	
technologies	and	skilled	trades.

Over	the	past	year,	we’ve	celebrated	a	long	list	of	accomplishments	
aimed	at	addressing	the	ongoing	need	of	business	and	industry	for	the	
best-trained	graduates.	In	a	nutshell,	we

•	 launched	the	Bachelor	of	Technology	in	Technology	Management,	and	
hope	to	get	approval	soon	for	our	Bachelor	of	Business	Administration	
degree

•	 named	the	JR	Shaw	School	of	Business,	the	largest	of	its	kind	in	
Western	Canada

•	 opened	offices	in	Bonnyville	Alberta,	China	and	India

•	 expanded	our	apprenticeship	programs	at	Fairview	Campus

•	 opened	the	Waiward	Centre	for	Steel	Technologies,	the	NAIT	Spartan	
Centre	for	Instrumentation	Technology	and	the	NAIT	Petro-Canada	
Centre	for	Millwright	Technology

•	 will	soon	open	the	NAIT	Shell	Manufacturing	Centre	

•	 were	named	one	of	Alberta’s	Top	35	employers	for	the	second	
consecutive	year

•	 are	about	to	celebrate	the	completion	of	our	most	successful	capital	
campaign	ever,	the	$50-million	Building	on	Demand	campaign.

As	well,	we’ve	hired	a	sustainability	officer	–	leading	the	way	among	
post-secondary	institutes	in	the	Edmonton	area.	

An	impressive	year	to	be	sure,	thanks	to	the	work	of	many.	It’s	all	part	
of	realizing	our	10-year	vision	as	expressed	in	our	$1-billion	campus	
expansion	plan,	which	will	increase	access	to	skills	training	by		
50	per	cent.

This	year	promises	even	more	success	for	NAIT.	I	hope	you	will	be	a	part	
of	that	success	as	you	continue	to	be	our	ambassadors,	our	partners	and	
our	contributors	–	we	couldn’t	have	come	as	far	as	we	have	without	your	
active	participation.

Please	drop	me	a	line	with	your	thoughts	and	comments	about	the	
ongoing	transformation	of	NAIT	into	a	world-class	institute,	known	
beyond	our	borders	for	our	rich	tradition	of	excellence,	our	commitment	
to	student	success	and	our	creative	blending	of	people,	technology		
and	innovation.

Enjoy	your	new	magazine	–	I	know	I	do!

Dr.	W.A.	(Sam)	Shaw	
President	and	CEO
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rookie ooks basketball player dale-marie 
cumberbatch rewrote the record book last 
season, establishing herselF as one oF the top 
women ever to play in the alberta colleges 
athletic conFerence (acac).

Finishing	the	season	with	602	points,	she	destroyed	the	486-point	
record	set	the	previous	year.	Cumberbatch,	19,	ranked	fi	rst	in	three	
categories	at	the	provincial	and	national	levels	and	near	the	top	in	every	
other	statistical	category.

The	Digital	and	Interactive	Media	Design	student	was	voted	ACAC	All	
Star	and	named	NAIT	Female	Intercollegiate	Athlete	of	the	Year.

Cumberbatch,	who	aspires	to	play	professionally	in	Europe,	is	honoured	
by	the	recognition	–	but	says	she	isn’t	on	the	court	for	the	statistics.	
“I	wasn’t	expecting	it.	I	was	just	there	to	be	out	there	and	have	fun.	
The	records	just	broke	by	themselves,	I	guess.”

But	not	just	by	themselves.	“Dale-Marie	was	the	hardest	worker	on	the	
team,”	says	her	coach	and	dad,	Curtis	Nelson.	“It’s	nice	from	a	coach’s	
perspective	to	have	a	player	like	that	rewarded	with	the	numbers.”

– KristEn vErnon

nothin’ but NET

NAIT	has	been	given	the	go-
ahead	to	apply	for	federal	grants	
to	conduct	applied	research,	
solving	real-world	problems	in	
fi	elds	such	as	manufacturing	and	
health	sciences.

The	Institute	joins	a	handful	of	
colleges	and	technical	institutes,	
including	BCIT	and	SAIT,	eligible	
for	research	grants	from	the	
Natural	Sciences	and	Engineering	
Research	Council	of	Canada.	

“This	will	change	the	landscape	of	
research	in	Alberta,”	says	Peggy	

MacTavish,	director	of	research	
and	development.	“We	are	here	
to	conduct	research	to	solve	
problems	that	industry	faces	in	
the	marketplace.”

NAIT	is	seeking	opportunities	
to	collaborate	with	other	
institutes	and	industry	in	
areas	such	as	manufacturing,	
mechanical,	electrical,	chemical,	
biology	and	health	sciences.	

For	more	information,	
contact	Peggy	MacTavish	at	
780.378.6190.

– shErri KrastEl

RESEaRcH applIED

‘TOp 35’ employer
NAIT	has	been	named	one	of	Alberta’s	top	employers	for	the	
second	consecutive	year.

The	editors	at	Mediacorp	Canada	Inc.	cite	benefi	ts	and	perks	
such	as	maternity	top-up	payments,	free	memberships	to	
the	on-site	fi	tness	centres,	11	days	off	with	pay	at	Christmas,	
generous	pension	plan	contributions	and	tuition	subsidies	as	
factors	contributing	to	NAIT’s	selection	as	one	of	Alberta’s	top	
35	employers.	

“We	are	honoured	to	be	recognized	once	again	as	one	of	
Alberta’s	top	employers,”	says	president	and	CEO	Dr.	Sam	
Shaw.	“At	NAIT	we	focus	on	excellence,	leadership	and	staff	
success	–	to	be	the	best	we	can	be,	both	as	an	employer	and	as	
a	teaching	and	learning	organization.”

– KristEn vErnon
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Health. Wealth. 
          Happiness.  
Health. Wealth. 
          Happiness.  

It’s what everyone wants, right? 

At Sherritt International, so do we. And with more than 80 years of 
combined business success as a leading diversified resource company in 
Canada, these three attributes have become fundamental to who we are 
and how we treat our workforce. 

Health. Taking care of our employees is key to taking care of our 
business. Without a healthy workforce, we quite simply won’t be 
successful. So we strive – everyday, every hour – to ensure that our 
workplace not just meets all environment, health and safety standards, 
but exceeds them.  

Wealth. It’s a highly competitive market out there, so not only does 
Sherritt offer attractive salaries and incentives, but we also provide our 
workforce with a wealth of growth opportunities. Our five divisions: 
Metals, Coal, Oil & Gas, Power and Technologies offer an array of career 
options, both in Canada and internationally.

Happiness. Challenging and rewarding work. Room for advancement. 
A stable company that believes in and values its people. A safe and 
positive work environment. These are just a few of the advantages that 
Sherritt offers.

If all this sounds good to you, check us out
at www.sherritt.com and let us help you 
achieve health, wealth and happiness.

Sherritt International Corporation is a leading diversified resource company involved in the production of thermal coal, nickel, cobalt, oil, gas and electricity. 
The company is also a global leader in developing and commercializing hydrometallurgical processes for the treatment of metal-bearing materials. Sherritt’s 
success is built on utilizing innovative technologies and the breadth of its financial and operational expertise to increase productivity and profitability. Sherritt 
continues to explore opportunities to grow its $3.8 billion asset base through expansion of its existing businesses, capital projects and strategic acquisitions.

A	new	breed	of	leaders-in-the-making	will	fi	ll	a	gap	identifi	ed	by	
business	and	industry	when	they	enter	the	workforce	as	graduates	of	
Alberta’s	fi	rst	bachelor	of	technology	program.	

Nineteen	full-time	and	seven	part-time	students	in	the	inaugural	class	of	
NAIT’s	new	Bachelor	of	Technology	in	Technology	Management	(BTech)	
degree	will	study	social	and	ethical	issues	as	part	of	the	curriculum	
designed	to	bridge	the	gap	between	technologists	and	engineers.	
The	result	will	be	graduates	with	leadership	skills	who	are	ready	for	
management	roles.

“The	combination	of	advanced	technical	skills,	theoretical	knowledge	
and	critical	thinking	should	give	graduates	a	distinct	advantage	in	the	
workplace,”	says	president	and	CEO	Dr.	Sam	Shaw.	

NAIT’s	BTech	is	the	only	program	in	the	province	to	offer	graduates	
of	accredited	science	and	engineering	technology	programs	the	
opportunity	to	earn	a	baccalaureate	degree	in	as	little	as	two	years.	
Students	can	choose	to	study	full	or	part	time	in	specializations	
including	resources	and	environmental	management,	applied	building	
science,	electrical	and	electronics	engineering,	mechanical	and	
manufacturing	technology	and	general	studies.

“These	grads	will	bring	to	the	table	another	level	of	skill	to	fi	ll	a	void	that	
currently	exists	within	industry,”	says	Peter	Stalenhoef,	president	and	
chief	operating	offi	cer,	Heavy	Industrial,	PCL	Constructors	Inc.	

For	more	information,	visit	nait.ca/btech.	

– shErri KrastEl

taking technology to a HIgHER DEgREE
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– shErri KrastEl

taking technology to a HIgHER DEgREE
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tom	Shepansky	knows	you	detest	pretty	much	
everyone	in	his	line	of	work.	

As	one	of	three	founding	partners	of	
Rethink	Communications,	Shepansky	realizes	you	are	
bombarded	with	approximately	2,500	commercial	
messages	each	and	every	day.	His	industry	alone	is	
responsible	for	interrupting	you	while	reading	the	paper,	
commuting	to	work,	surfing	the	Net,	watching	your	
favourite	TV	show	or	even	conducting	your	private	
business	in	a	public	washroom.	What’s	probably	most	
irritating	is	that	nearly	every	sales	pitch	thrown	at	you	is	
not	worth	the	interruption.	

Shepansky	is	acutely	aware	that	the	increasingly	
commercial	existence	we	call	life	has	evolved	to	become	
as	much	fun	as	taking	a	telemarketer’s	call	during	
dinnertime.	

“Consumers	hate	advertising,”	stresses	Shepansky,	
enunciating	each	word	as	a	single	sentence.	“There	are	
too	many	commercial	messages	and	too	many	people	
spamming	you	at	every	corner.”	

For	Shepansky,	that’s	not	reason	to	call	it	a	day,	
but	a	call-to-arms	for	his	award-winning	advertising	
firm	and	its	clients.	The	Vancouver-based	agency	has	
made	its	mark	by	coming	up	with	the	Great	Big	Idea	and	
sticking	to	it.	

what’s thE 

tom shepansky’s rethink communications 
has earned rave reviews For grabbing 
the most valuable commodity on earth: 
yOUR UNDIvIDED aTTENTION.

Story by 
glEn EdWards

PhotoS by 
adaM blasbErg

bIg IDEa?!

right: tom ShepanSky 
at the ping pong table 
that doubleS aS the 
agency’S conference 
table. rethinkerS 
believe that meSSageS 
are like ping pong 
ballS – people likely 
won’t catch more  
than one.
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Page	1	of	Rethink’s	must-be-memorized	manifesto,	
What	We	Believe,	states:	“Our	core	belief	is	that	a	great	
idea	can	change	everything;	it	can	get	people	talking;		
it	can	break	through	the	clutter;	it	is	always	worth	
fighting	for.”

Of	course,	that	sentiment	sounds	more	like	common	
sense	than	something	Martin	Luther	would	nail	to	a	
church	door.	However,	advertising	convention	has	most	
ideas	forced	through	a	tortuous	blender	of	focus	groups,	
formulas	and	feedback	before	being	spit	out	in	a	form	
that	resembles	something	you	would	rather	not	step	in.	

“Great	ideas	by	their	very	nature	are	novel,	different	
and	interesting.	They’re	uncommon	–	so	they’re	not	
going	to	test	well,”	says	Shepansky.	His	firm’s	pared	
down	process	ensures	ads	are	delivered	fresh	to	
you	–	the	consumer	–	with	zero	additives.	Which	

is	why	Rethink’s	ideas	
for	talking	bus	shelters,	
business-development	rats	
and	Edmonton	Eskimos	
potpourri	have	earned	rave	
reviews	for	grabbing	the	
most	valuable	commodity	
on	Earth	today:	your	
undivided	attention.

In	the	despised	world	of	
advertising,	Rethink’s	entertaining,	engaging	and	spot-
on	ad	campaigns	have	made	Shepansky	a	hard	man	to	
dislike	–	especially	if	you	know	him.

“Tom	is	one	of	the	greatest	guys	you’ll	ever	meet,”	
enthuses	Grant	Stockwell,	who	worked	at	Bell	Canada	
when	Rethink	led	the	telecom	giant’s	mobility	and		
Solo	campaigns.	

”He’s	such	a	genuinely	good	person.	People	
warm	up	to	him	very	quickly	and	they	never	lose	that	
connection.	Really,	it’s	a	testament	to	his	character	and	
his	upbringing.”

And	for	the	NAIT	marketing	grad,	the	origin	of	
his	company’s	complete	rethink	of	agency	life	and	
advertising	began	live,	on	location,	in	Edmonton.	

Shepansky,	44,	was	born	in	Edmonton	with	
advertising	in	his	blood.	His	father,	Jim,	was	in	sales	
at	630CHED	during	the	days	when	the	radio	station	
played	Top	40	and	owned	the	Edmonton	airwaves.	On	
weekends	during	the	’70s,	the	young	Shepansky	loved	
tagging	along	with	his	dad	to	radio	remotes	to	soak	
up	the	DJs’	banter	with	retail	owners,	rock	music	and	
the	high-energy	buzz.	And	somewhere	in	between	the	
sounds	of	Supertramp,	Pink	Floyd	and	calls	to	“Come	
on	down!”	the	future	marketing	strategist	and	account	
director	heard	his	calling.

“I	grew	up	being	onsite	and	soon	became	intrigued	
with	sales	and	marketing.	I	saw	what	my	dad	did	for	
a	living	and	how	he	appreciated	the	business	side	of	
radio.	Through	CHED,	he	helped	build	a	lot	of	Edmonton	
businesses,”	recalls	Shepansky.

Still,	the	young	Shepansky	wasn’t	sure	he	was	
cut	from	the	same	cloth	as	his	father.	So,	he	turned	to	
NAIT’s	two-year	Marketing	program	to	kick	the	tires	on	
a	potential	career.	After	his	first	year	of	general	business	
studies,	there	was	no	question	where	Shepansky’s	heart	
lay	–	not	only	for	his	second	academic	year,	but	for	the	
rest	of	his	life.

“There	was	no	doubt	marketing	was	my	area	of	
interest.	I	was	average	during	high	school.	However,	
at	NAIT,	for	the	first	time	in	my	life,	I	was	an	honours	
student	because	I	really	loved	the	course	material,”		
says	Shepansky.

Following	his	graduation	from	NAIT	in	1983,	Tom	
studied	commerce	at	the	University	of	Alberta.	However,	
it	was	his	NAIT	practicum	work	at	an	Edmonton	
advertising	firm	that	landed	Shepansky	his	first	paying	
agency	job.	He	started	as	a	manager	on	the	agency’s	
Klondike	Days	account	and	later	struck	gold	when	he	
met	workmate	Chris	Staples,	an	aspiring	writer	from	
Devon	who	showed	a	real	talent	for	creative	thinking.

"our corE bEliEf 
is that a grEat 
idEa can changE 
EvErything"

The	young	strategist	and	his	ideas	sparkplug	
would	become	as	professionally	inseparable	as	the	
Canucks’	Sedin	twins.	The	twosome	soon	migrated	to	
another	Edmonton	agency	to	oversee	meatier	accounts,	
including	the	Big	Mac	of	all	clients,	McDonald’s.	And	
when	the	brighter	lights	of	the	bigger	city	of	Vancouver	
beckoned,	they	soon	found	themselves	sharing	office	
space	–	again	at	Palmer	Jarvis.	It	was	while	at	Palmer	
Jarvis	that	Shepansky,	Staples	and	Ian	Grais,	the	third	
Rethink	partner,	gained	major	attention	for	helping	turn	
the	underwhelming	agency	into	a	national	award-
winning	firm.	At	the	1997	Marketing	Awards	gala	in	
Toronto,	Palmer	Jarvis’s	table	actually	collapsed	under	
the	weight	of	the	agency’s	success	owing	to	the	heavy	
hardware	won	by	the	trio.	

Shepansky,	Staples	and	Grais	were	considered	
the	Canadian	ad	industry’s	winning	trifecta	of	account	
director,	writer	and	art	director.	For	many,	you	can’t	
talk	about	one	without	mentioning	the	other	two,	says	
Stockwell,	now	director	of	marketing	at	Boston	Pizza.	

cocktail party 
cONvERSaTION 
starters

According	to	Rethink’s	“Cocktail	Party	Test,”	ads	should	be	sufficiently	funny,	smart	
or	provocative	to	become	conversation	fodder	at	social	events.	

Here’s	some	Rethink	work	that	has	got	people	talking	and	clients	gushing.

SOlO MObIlE
To	highlight	the	unique	walkie-talkie	capability	of	
Bell	Canada’s	youth-targeted	cellphone,	Rethink	
installed	giant-sized,	functional	mockups	of	the	
phones	in	bus	shelters	throughout	the	country,	
allowing	idle	transit	takers	to	talk	to	others	
across	Canada.	Ad	Critic	Top	Ten	celebrated	the	
campaign’s	TV	spot,	which	warned	how	walkie-
talkie	rumour-spreading	at	school	could	lead	to	a	
student	walking	into	her	own	memorial	service,	
much	to	everyone’s	horror.

awards are always welcome,  
but what matters most to  

rethink is creating  
ads that get people talking.

EDUCATION FOR THE REAL WORLD.

TO LEARN MORE VISIT NAIT.CA OR

TEXTBOOKS 
ARE GREAT. 
IN THEORY.
At NAIT, we pride ourselves on delivering education rooted in 

experience. Smaller class sizes, hands-on learning, and access to 

the latest technologies mean that our graduates hit the ground 

running when they enter the work force. They leave 

NAIT confi dent, prepared, and in demand.  

First date for applications for Fall 2008 is October 1, 2007.

EMAIL ASKANADVISOR@NAIT.CA.

lotS of creative SpaceS to inSpire ideaS,  
Such aS thiS lego-themed meeting room. 

NaIT
Rethink	refreshed	NAIT’s	brand	image	in	a	new	
campaign	that	revamped	the	school’s	logo,	website	
and	advertising.	“We	have	a	brand	positioning	
campaign	focused	on	what	NAIT	wants	to	be	famous	
for:	hands-on	learning	that	combines	theory	and	
practice.	We’ve	brought	to	life	‘education	for	the	real	
world’	in	a	variety	of	ways,”	says	Shepansky.	Adds	
NAIT	president	and	CEO	Dr.	Sam	Shaw,	“The	feedback	
we’ve	been	receiving	has	been	outstanding.	Tom	is	just	
very,	very	good	at	what	he	does.	Top-to-bottom	the	
whole	Rethink	team	has	the	same	kind	of	energy		
and	talent.”

bc lIONS
Rethink	reconnected	with	young	sports-minded	
males	by	proclaiming	the	rest	of	the	CFL	to	be	girly	
men	when	compared	to	the	local	Lions.	Last	year’s	
campaign	included	the	team-branded	Tiger-Cats	
man	purse,	Argonauts	body	glitter	and	Eskimos	
potpourri.	This	year’s	campaign	features	the	horrified	
expressions	of	CFL	fans	viewing	the	carnage	wrought	
by	the	Lions.
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bones	décor	and	discarded	multiple	levels	of	account	
managers	to	make	room	for	their	most	important	
investment:	the	Great	Big	Idea.

They	also	proclaimed	the	Great	Big	Idea	would	
never	be	submitted	to	focus	groups,	field	tests,	retunes,	
reworks	and	industry	formulas.	And,	the	new	agency	
would	never	let	the	patron	–	the	client	–	become		
the	painter.	

Imagine	someone	telling	Picasso	that	adults	aged	
35-and-over	would	not	be	inclined	to	connect	with	faces	
and	forms	that	look	like	scrambled	eggs,	or	an	account	
manager	telling	Leonardo	da	Vinci	that	most	well-
heeled	males	in	the	arts	community	prefer	their	painted	
women	Rubenesque	and	reclining,	rather	than	seated	
and	demurely	half-smiling.	

Some	would	say	that	great	art	can’t	be	compared	
with	commercial	messages	for	the	masses.	But,	if	done	
right,	the	outcome	is	the	same.	Shepansky	wants	their	
work	to	connect	emotionally	with	an	audience	–	make	
you	laugh	out	loud,	cry,	shiver,	say	“Wow!”–	or	at	the	
very	least,	hold	your	attention.

But	putting	idealism	into	action	takes	finesse	when	
you’re	dealing	with	a	customer	who,	after	all,	pays	the	
bills,	says	Rethink’s	longest-standing	client.

	“Tom	is	a	wonderful	person	to	deal	with	as	a	
strategist	but	he’s	also	a	wonderful	person	to	deal	
with	as	a	human,”	says	David	Waterfall,	director	of	

“I	suppose	you	could	think	of	them	as	one	person	
and	Tom	could	be	the	soul,	Chris	the	heart	and	Ian	the	
right	brain.	But	the	truth	is	not	so	segmented	–	they	
share	a	common	vision	and	strengths	–	and	where	
they	need	to	fill	in	for	each	other,	they	do,”	he	says.	
“It	was	a	real	privilege	to	be	able	to	work	with	these	
guys.	The	three	of	them	are	proud	of	the	work,	but	they	
don’t	spend	a	lot	of	time	thinking	about	it	–	they’re	too	
focused	on	what’s	the	next	cool	thing	they	can	do.”	

And	for	the	three	in	1999,	the	“next	cool	thing”		
was	to	go	out	on	their	own.	Oh	–	and	no	stress	–	but		
also	to	completely	rethink	how	a	traditional	agency	
should	be	run.	

Advertising	is	renowned	for	high-priced	Herman	
Miller-chaired	offices	and	even	larger	invoices.	So,	
Rethink	stripped	down	their	office	to	inexpensive,	bare	

 "EvEryonE talks about 
 work-lifE balancE, 
 but to mE  it's about lifE  
 balancE  and work's just  
 part of it."  

cocktail party (continued)

marketing,	advertising	and	promotions	for	A&W	Food	
Services	of	Canada.	“Tom	has	a	strong	gift	of	seeing	the	
truth	in	the	heart	of	the	matter,	but	communicating	that	
in	a	caring	way	without	offending	people.”

Shepansky	also	has	a	humanistic	approach	to	
the	workplace.	Rethink	is	well-respected	for	retooling	
work-life	balance	in	an	industry	renowned	for	epic	work	
weeks	and	mandatory	billable	time	requirements.	As	
Shepansky	points	out,	no	one	ever	comes	up	with	a	
brilliant	idea	stressed-out	at	3	a.m.	

Rethink	threw	out	the	punch	clock;	gives	employees	
a	minimum	three-week	paid	vacation	on	top	of	
Christmas	break	when	the	office	closes;	endorses	
regular	company-wide	hooky	to	take	in	a	ball	game,	
bowling	or	the	slopes;	and,	most	importantly,	strives	to	
have	all	work	done	during	regular	business	hours.	

“Everyone	talks	about	work-life	balance,	but	to	me	
it’s	about	life	balance	and	work’s	just	part	of	it.	I	didn’t	
start	Rethink	to	work	70-hour	weeks,	I	started	this	
company	to	do	uniquely	great	work	and	have	time	with	
my	family	and	friends.	If	you	do	that,	I	believe	you’re	
able	to	rest,	recuperate	and	do	better	work,	which	is	
proving	to	be	the	case,”	says	Shepansky.

The	Shepansky	family	–	wife	Roxanne	and	children	
Nolan,	9,	and	Julia,	7	–	recharge	their	batteries	at	their	
vacation	property	on	Salt	Spring	Island.	Shepansky	
enjoys	island	life	by	golfing,	fly-fishing	and	savouring	the	
simple	pleasures	of	cutting	the	lawn.	

However,	life	at	Rethink	is	far	from	a	vacation	–	
founding	a	company	on	ideas	is	no	easy	business.

“We’re	very,	very	critical	of	our	work.	There	will	
literally	be	a	wall	of	ideas	at	the	end	of	a	brainstorm	and	
we’ll	say	to	the	team,	‘Nothing	here	is	good	enough,	
we’re	not	there	yet,	keep	going’,”	says	Shepansky.	
“We’re	a	commercial	interruption	in	someone’s	day	so	
we’d	better	well	be	an	interruption	worth	listening	to.”

And	for	someone	who	is	respectful	of	imposing	
on	your	time,	and	wishes	to	leave	you	entertained	and	
nonplussed	by	the	distraction,	what’s	there	not	to	like	
about	Shepansky?		

Web extra
See	television	ads.

techlifemag.ca/brand.htm

1-800-gOT-JUNk
Live	rats	outfitted	in	Got	Junk	jackets	
were	released	into	neighbourhoods.	
The	rats	found	the	junk,	the	consumers	
found	the	rats,	and	the	national	
refuse-removal	company	came	to	the	
rescue.	The	ad	was	lauded	at	Cannes	
and	featured	on	The	World’s	Funniest	
Commercials.

ScIENcE WORlD
Rethink	brought	science	to	life	for	
Vancouver’s	interactive	learning	centre,	
both	on	TV	and	on	the	streets.	The	
campaign	included	a	TV	spot	featuring	
men	and	women	introducing	themselves	
at	a	formal	boardroom	meeting	by	
way	of	French	kissing	(“Shaking	hands	
spreads	more	germs	than	kissing”)	and	a	
travelling	exhibit	–	a	car	–	that	informed	
curious	passersby	the	vehicle	was	the	
size	of	a	blue	whale’s	heart.

a&W
The	“Burger	family”	TV	tale	of	a	gruff	
older	father	who	learns	his	son	and	
daughter-in-law	are	having	a	baby	
when	they	order	him	a	Grandpa	Burger	
struck	a	chord	with	viewers.	“Rethink’s	
campaign	connects	Canadians	to	A&W	
nostalgia,	but	in	a	contemporary	way,”	
says	A&W’s	David	Waterfall.	“The	
response	has	been	equal	to	the	‘Boy	and	
the	Root	Bear’	campaign	in	the	’70s.	
We’ve	led	the	industry	in	same-store	
sales	growth.”

an office eSthetic 
that iS cool, on an ikea 
budget. the rethink 
office, clockwiSe from 
left: a window in a 
meeting room, clockS 
in the lunchroom, the 
reception area.
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“Yes,	I	graduated	from	NAIT.	But	no,	I	can’t	weld.”
So	said	one	focus	group	participant	when	discussing	

the	question,	“What	is	NAIT	known	for?”	
It	was	that	comment,	and	others	like	it,	which	

showed	us	the	time	was	right	to	evolve	NAIT’s	image.
That	spring	‘06	market	research	was	done	to	gauge	

public	perceptions	of	the	NAIT	brand.	We	wanted	to	
know	what	parents,	teachers,	employers,	high	school	
and	post-secondary	students	and	NAIT	alumni	felt	and	
understood	about	us.

The	series	of	focus	groups	pointed	out	that	although	
NAIT	is	familiar	to	all,	and	well	respected	for	high-
quality	education,	many	think	of	us	primarily	as	a	trades	
school,	not	a	fi	rst	choice	for	students	with	ambitious	
career	goals.	In	short,	they	love	us	but	they	don’t	
understand	us.

Action	was	needed.	We	had	to	take	steps	to	bridge	
the	gap	between	the	public’s	outdated	
perceptions	and	all	that	NAIT	
really	is	–	and	is	becoming.	

a mistakEn

nait rethinks its visual image to change brand perceptions
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idEntity
Our	campus	expansion	plan	is	radically	reinventing	the	
way	we	look.	Degree	programs	such	as	the	Bachelor	of	
Technology	in	Technology	Management	are	adding	an	
entirely	new	level	to	an	already	diversifi	ed	and	dynamic	
program	mix.	Technical	innovation	continues	to	shape	
our	curriculum	and	our	capabilities.	It	was	time	our	
visual	identity	caught	up	with	us.

We	hired	award-winning	agency	Rethink	
Communications	to	help.	The	process	of	redesigning	
not	just	our	logo,	but	the	look	and	feel	of	all	our	visual	
communications,	is	complex	and	will	take	several	
months	to	complete,	but	we’ve	made	big	strides.

Since	its	introduction	in	May	2007,	our	new	visual	
identity	has	blossomed	on	business	cards,	stationery,	
publications,	advertising,	the	website	and	a	myriad	
of	items	available	in	the	bookstore.	Signs,	vehicles,	
uniforms	and	dozens	of	internal	documents	are	next.	

We’re	excited	about	our	new	identity.	It	recognizes	
what	four	decades	has	achieved,	is	in	step	with	

who	we	are	and	positions	us	well	for	who	we	
will	become.

branded merchandiSe 
iS available at the nait 
bookStore, or online at 

nait.ca/onlineStore

Here	are	four	formulas	you’re	sure	to	pick	out	and	lament,	
courtesy	of	Rethink	Communications’	Tom	Shepansky:

why you diSlike 
advErtising
do you dislike most ads but can’t explain why? well, all bad 
ads share common mistakes because most agencies Follow 
the same worn out rule book.

IT SlIcES, 
IT DIcES 
A	lot	of	ads	inform,	but	don’t	
entertain.	"What’s	the	point	of	an	
ad	if	we	can’t	tell	people	about	
our	product	in	30	seconds?"	
complain	some	clients.	The	cold,	
hard	truth,	“No	one	cares	about	
your	product	as	much	as	you,”	
advises	Shepansky.	And	research	
shows	audience	engagement	
comes	from	being	entertained,	
not	educated	–	unless	the	ad	is	
about	CPR	and	you’re	choking	at	
the	time.

THREE THINgS 
TO REMEMbER
Messages	are	like	ping	pong	balls.	
Throw	someone	one,	they’ll	most	
likely	catch	it.	Toss	them	three	or	
four	at	the	same	time	and	all	balls	
will	likely	be	dropped.	“Our	ping	
pong	ball	theory	is	we	throw	only	
one	ball,”	Shepansky	says.	To	keep	
that	rule	top	of	mind,	Rethinkers	
brainstorm	around	a	ping	pong	
table	and	clients	in	reception	are	
seated	next	to	a	light	fi	xture	made	
of	glowing	ping	pong	balls.	

bUy! NOW!!
Even	enlightened	clients	will	
insist	on	having	a	call	to	action.	
But	simply	asking	someone	to	do	
something	is	no	guarantee	they’ll	
actually	do	it.	“If	I	were	to	tell	you	
to	buy	a	steak	dinner	right	this	
minute,	would	you?”	Shepansky	
asks	rhetorically.	An	ad	can’t	
infl	uence	your	behaviour	until	it	
changes	your	perception	–	how	
you	think	about	something.	It’s	
called	AIDA:	Attention	Interest	
Desire	Action.	If	you	go	for	the	
action	without	the	rest,	you	will	
lose,	he	says.	

lET ME 
INTRODUcE 
MySElf…
Convention	dictates	that	a	
company’s	name	should	be	
mentioned	off	the	top	and	often.	
However,	the	best	way	to	get	
someone	to	change	the	station	
is	to	spam	them	with	your	name.	
Nike	ads	never	tell	you	why	its	
shoes	are	better.	They	never	even	
say	“Nike,”	says	Shepansky.

“Our	whole	belief	is	keep	it	simple,	one	message	in	an	ad,	engage	and	entertain,”	concludes	Shepansky	about	
Rethink’s	award-winning	method.	“If	you	do	it	in	a	way	that’s	unexpected,	refreshing	and	different,	you’ll	
probably	get	someone	to	listen,	connect	with	you	and	buy	your	product.	Research	shows	we’re	beating	our	
competitors	hands	down	because	we’re	doing	work	that’s	getting	noticed,	recalled	and	translating	into	more	
customers.	I	don’t	know	why	more	advertisers	don’t	get	that.”

Web extra
Tom	Shepansky	speaks	about	
the	NAIT	brand	review	project.	

techlifemag.ca/brand.htm

Web extra
Don’t	waste	your	time	
advertising.	View	Tom	
Shepansky’s	presentation	
at	NAIT’s	Insights	&	Ideas	
speaker	series.	

techlifemag.ca/brand.htm
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not	just	our	logo,	but	the	look	and	feel	of	all	our	visual	
communications,	is	complex	and	will	take	several	
months	to	complete,	but	we’ve	made	big	strides.

Since	its	introduction	in	May	2007,	our	new	visual	
identity	has	blossomed	on	business	cards,	stationery,	
publications,	advertising,	the	website	and	a	myriad	
of	items	available	in	the	bookstore.	Signs,	vehicles,	
uniforms	and	dozens	of	internal	documents	are	next.	

We’re	excited	about	our	new	identity.	It	recognizes	
what	four	decades	has	achieved,	is	in	step	with	

who	we	are	and	positions	us	well	for	who	we	
will	become.

branded merchandiSe 
iS available at the nait 
bookStore, or online at 

nait.ca/onlineStore

Here	are	four	formulas	you’re	sure	to	pick	out	and	lament,	
courtesy	of	Rethink	Communications’	Tom	Shepansky:

why you diSlike 
advErtising
do you dislike most ads but can’t explain why? well, all bad 
ads share common mistakes because most agencies Follow 
the same worn out rule book.

IT SlIcES, 
IT DIcES 
A	lot	of	ads	inform,	but	don’t	
entertain.	"What’s	the	point	of	an	
ad	if	we	can’t	tell	people	about	
our	product	in	30	seconds?"	
complain	some	clients.	The	cold,	
hard	truth,	“No	one	cares	about	
your	product	as	much	as	you,”	
advises	Shepansky.	And	research	
shows	audience	engagement	
comes	from	being	entertained,	
not	educated	–	unless	the	ad	is	
about	CPR	and	you’re	choking	at	
the	time.

THREE THINgS 
TO REMEMbER
Messages	are	like	ping	pong	balls.	
Throw	someone	one,	they’ll	most	
likely	catch	it.	Toss	them	three	or	
four	at	the	same	time	and	all	balls	
will	likely	be	dropped.	“Our	ping	
pong	ball	theory	is	we	throw	only	
one	ball,”	Shepansky	says.	To	keep	
that	rule	top	of	mind,	Rethinkers	
brainstorm	around	a	ping	pong	
table	and	clients	in	reception	are	
seated	next	to	a	light	fi	xture	made	
of	glowing	ping	pong	balls.	

bUy! NOW!!
Even	enlightened	clients	will	
insist	on	having	a	call	to	action.	
But	simply	asking	someone	to	do	
something	is	no	guarantee	they’ll	
actually	do	it.	“If	I	were	to	tell	you	
to	buy	a	steak	dinner	right	this	
minute,	would	you?”	Shepansky	
asks	rhetorically.	An	ad	can’t	
infl	uence	your	behaviour	until	it	
changes	your	perception	–	how	
you	think	about	something.	It’s	
called	AIDA:	Attention	Interest	
Desire	Action.	If	you	go	for	the	
action	without	the	rest,	you	will	
lose,	he	says.	

lET ME 
INTRODUcE 
MySElf…
Convention	dictates	that	a	
company’s	name	should	be	
mentioned	off	the	top	and	often.	
However,	the	best	way	to	get	
someone	to	change	the	station	
is	to	spam	them	with	your	name.	
Nike	ads	never	tell	you	why	its	
shoes	are	better.	They	never	even	
say	“Nike,”	says	Shepansky.

“Our	whole	belief	is	keep	it	simple,	one	message	in	an	ad,	engage	and	entertain,”	concludes	Shepansky	about	
Rethink’s	award-winning	method.	“If	you	do	it	in	a	way	that’s	unexpected,	refreshing	and	different,	you’ll	
probably	get	someone	to	listen,	connect	with	you	and	buy	your	product.	Research	shows	we’re	beating	our	
competitors	hands	down	because	we’re	doing	work	that’s	getting	noticed,	recalled	and	translating	into	more	
customers.	I	don’t	know	why	more	advertisers	don’t	get	that.”

Web extra
Tom	Shepansky	speaks	about	
the	NAIT	brand	review	project.	

techlifemag.ca/brand.htm

Web extra
Don’t	waste	your	time	
advertising.	View	Tom	
Shepansky’s	presentation	
at	NAIT’s	Insights	&	Ideas	
speaker	series.	

techlifemag.ca/brand.htm
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Courtyard mosaic (1963)
In	the	courtyard	adjacent	to	the	North	Lobby,	the	mural	was	designed	by	Alexander	von	Svobada	and	installed	for	
NAIT’s	opening.	It	is	composed	of	seven	different	types	of	marble	and	mosaic	tile	in	over	200	colours,	contains	600	

pieces	 to	 the	 square	 foot,	 and	measures	
3.5	 metres	 by	 21	 metres.	 The	 mosaic	
depicts	 the	 range	of	NAIT’s	 instructional	
programs	at	the	time,	including	chemistry	
lab	 apparatus,	 a	 paint	 roller,	 surveying	
equipment,	a	crane,	formulas,	electronics	
devices,	a	microscope	and	an	automobile.

technology globe logo (october 1964)
Created	by	an	electronics	student,	NAIT’s	fi	rst	logo	featured	a	blue	arrow,	
symbolizing	the	forward	thrust	of	technology,	superimposed	on	a	globe,	
representing	technology	as	a	global	force.	One	of	the	fi	rst	places	the	new	
logo	appeared	was	on	the	breast	pocket	of	NAIT’s	offi	cial	navy	blue	blazer,	
an	item	available	in	the	bookstore	for	$35.	“Very	stylish,”	according	to	a	
front	page	story	in	The	Nugget,	Nov.	12,	1964.

Ook mascot adopted (october 1964)
NAIT’s	original	mascot	was	presented	to	student	Bill	Miles	by	Gordon	Rancier	of	
the	Department	of	Indian	Affairs	and	Northern	Development.	Intended	to	resemble	
a	snowy	owl,	the	sealskin	ookpik	was	handcrafted	at	the	Eskimo	Cooperative	in	
northern	Quebec	(ookpik	is	the	Inuktitut	word	for	snowy	owl).	Such	handcrafted	
ookpiks	 were	 favoured	 by	 the	 federal	 government	 as	 Canadian	 souvenirs	 at	
international	trade	fairs	in	the	mid-1960s.	

technology globe mural (december 1965) 
Public	Works	authorized	Shiela	Hardy	(Hardy	Hardware	Ltd.	of	
Edmonton)	to	proceed	with	the	construction	of	the	technology	globe	
glass	tile	mosaic	mural	in	the	entrance	to	E	Wing	on	Main	Campus.

‘Flying N’ logo (1974)
The	exact	origins	of	what	came	to	be	known	by	insiders	as	NAIT’s	‘fl	ying	
N’	logo	are	obscure,	although	we	think	the	graphic	was	designed	by	the	
Alberta	Public	Affairs	Bureau.	The	stylized	 letters	fi	t	 in	well	with	other	
’70s	trends	–	remember	disco	music,	 leisure	suits,	pet	rocks,	CB	radios	
and	mood	rings?

Current Ook mascot (2000)
Since	 arriving	 on	 campus,	 Ookpik	
has	 had	 its	 name	 shortened	 and	 has	
undergone	a	number	of	makeovers	 to	
create	this	 fourth	version	of	 the	 fuzzy	
mascot.	 Says	 Mike	 Anderson,	 who	
frequently	 wore	 the	 costume	 from	
1998	 to	 2002,	 “You	 lose	 a	 couple	 of	
pounds	each	time,	but	it’s	worth	it.	You	just	become	this	wild	owl.	Dance	crazy.	
Jump	up	on	things.	Anything	to	get	people	going.”

New logo launched (may 2007)
Respecting	 tradition	 while	 looking	 forward,	 NAIT’s	
vibrant	new	 logo	brings	design	elements	 from	our	fi	rst	
technology	globe	 logo	 into	modern	context.	The	shield	
shape	is	a	timeless	symbol	that	denotes	strength,	dignity	
and	wisdom.	The	globe	and	its	interlocking	rays	connect	
NAIT	 with	 the	 expanding	 world	 of	 technology	 and	
knowledge.	The	new	logo	positions	us	as	a	contemporary,	
established	post-secondary	institute.

New coat of arms (may 2007)
The	maple	 leaf	 represents	Canada;	 the	wild	 roses,	
Alberta.	 The	 open	 book	 is	 a	 symbol	 of	 NAIT’s	
commitment	 to	 learning.	 The	 hammer	 represents	
NAIT’s	 history	 in	 the	 skilled	 trades;	 the	 key	 –	
adopted	from	the	Fairview	College	coat	of	arms	–	has	
traditional	associations	with	success	and	prosperity.	
Our	Latin	motto	Discere, Effi cere, Praestare	means	To	
Learn,	To	Do,	To	Succeed.

18	 techlifemag.ca

At Waiward, we invest in our people. They always have the right 

tools to do the job and most importantly, the passion that drives  

the quality of our steel. Our people set the highest standards to 

build futures with no limits, and the partnership we have with NAIT 

creates more opportunity for the years ahead. Steel is strong. 

Sharing of knowledge is stronger.

THE ONLY THING  STRONGER 
  THAN OUR PRODUCT IS OUR PEOPLE .

– Kathy frazEr



coverstorycoverstory  f  the nait brand

of a brand
EVOLutION

1963

1964

1965

1974

2007

Courtyard mosaic (1963)
In	the	courtyard	adjacent	to	the	North	Lobby,	the	mural	was	designed	by	Alexander	von	Svobada	and	installed	for	
NAIT’s	opening.	It	is	composed	of	seven	different	types	of	marble	and	mosaic	tile	in	over	200	colours,	contains	600	

pieces	 to	 the	 square	 foot,	 and	measures	
3.5	 metres	 by	 21	 metres.	 The	 mosaic	
depicts	 the	 range	of	NAIT’s	 instructional	
programs	at	the	time,	including	chemistry	
lab	 apparatus,	 a	 paint	 roller,	 surveying	
equipment,	a	crane,	formulas,	electronics	
devices,	a	microscope	and	an	automobile.

technology globe logo (october 1964)
Created	by	an	electronics	student,	NAIT’s	fi	rst	logo	featured	a	blue	arrow,	
symbolizing	the	forward	thrust	of	technology,	superimposed	on	a	globe,	
representing	technology	as	a	global	force.	One	of	the	fi	rst	places	the	new	
logo	appeared	was	on	the	breast	pocket	of	NAIT’s	offi	cial	navy	blue	blazer,	
an	item	available	in	the	bookstore	for	$35.	“Very	stylish,”	according	to	a	
front	page	story	in	The	Nugget,	Nov.	12,	1964.

Ook mascot adopted (october 1964)
NAIT’s	original	mascot	was	presented	to	student	Bill	Miles	by	Gordon	Rancier	of	
the	Department	of	Indian	Affairs	and	Northern	Development.	Intended	to	resemble	
a	snowy	owl,	the	sealskin	ookpik	was	handcrafted	at	the	Eskimo	Cooperative	in	
northern	Quebec	(ookpik	is	the	Inuktitut	word	for	snowy	owl).	Such	handcrafted	
ookpiks	 were	 favoured	 by	 the	 federal	 government	 as	 Canadian	 souvenirs	 at	
international	trade	fairs	in	the	mid-1960s.	

technology globe mural (december 1965) 
Public	Works	authorized	Shiela	Hardy	(Hardy	Hardware	Ltd.	of	
Edmonton)	to	proceed	with	the	construction	of	the	technology	globe	
glass	tile	mosaic	mural	in	the	entrance	to	E	Wing	on	Main	Campus.

‘Flying N’ logo (1974)
The	exact	origins	of	what	came	to	be	known	by	insiders	as	NAIT’s	‘fl	ying	
N’	logo	are	obscure,	although	we	think	the	graphic	was	designed	by	the	
Alberta	Public	Affairs	Bureau.	The	stylized	 letters	fi	t	 in	well	with	other	
’70s	trends	–	remember	disco	music,	 leisure	suits,	pet	rocks,	CB	radios	
and	mood	rings?

Current Ook mascot (2000)
Since	 arriving	 on	 campus,	 Ookpik	
has	 had	 its	 name	 shortened	 and	 has	
undergone	a	number	of	makeovers	 to	
create	this	 fourth	version	of	 the	 fuzzy	
mascot.	 Says	 Mike	 Anderson,	 who	
frequently	 wore	 the	 costume	 from	
1998	 to	 2002,	 “You	 lose	 a	 couple	 of	
pounds	each	time,	but	it’s	worth	it.	You	just	become	this	wild	owl.	Dance	crazy.	
Jump	up	on	things.	Anything	to	get	people	going.”

New logo launched (may 2007)
Respecting	 tradition	 while	 looking	 forward,	 NAIT’s	
vibrant	new	 logo	brings	design	elements	 from	our	fi	rst	
technology	globe	 logo	 into	modern	context.	The	shield	
shape	is	a	timeless	symbol	that	denotes	strength,	dignity	
and	wisdom.	The	globe	and	its	interlocking	rays	connect	
NAIT	 with	 the	 expanding	 world	 of	 technology	 and	
knowledge.	The	new	logo	positions	us	as	a	contemporary,	
established	post-secondary	institute.

New coat of arms (may 2007)
The	maple	 leaf	 represents	Canada;	 the	wild	 roses,	
Alberta.	 The	 open	 book	 is	 a	 symbol	 of	 NAIT’s	
commitment	 to	 learning.	 The	 hammer	 represents	
NAIT’s	 history	 in	 the	 skilled	 trades;	 the	 key	 –	
adopted	from	the	Fairview	College	coat	of	arms	–	has	
traditional	associations	with	success	and	prosperity.	
Our	Latin	motto	Discere, Effi cere, Praestare	means	To	
Learn,	To	Do,	To	Succeed.

18	 techlifemag.ca

At Waiward, we invest in our people. They always have the right 

tools to do the job and most importantly, the passion that drives  

the quality of our steel. Our people set the highest standards to 

build futures with no limits, and the partnership we have with NAIT 

creates more opportunity for the years ahead. Steel is strong. 

Sharing of knowledge is stronger.

THE ONLY THING  STRONGER 
  THAN OUR PRODUCT IS OUR PEOPLE .

– Kathy frazEr



TechnoFile E-lEaRNINg

i t’s	a	secluded	island	getaway	with	palm	trees	
swaying	in	the	breeze.	In	the	distance,	a	sailboat		
is	secured	to	a	dock	and	at	the	waterfront	atrium		

you	can	relax	to	the	sound	of	fountains	splashing	and		
birds	chirping.

The	boardwalks	lead	to	striking,	modern	buildings	
equipped	with	state-of-the-art	technologies	that	
facilitate	learning	through	digital	presentations,	videos,	
podcasts,	RSS	feeds	and	open	spaces	in	which	to	create	
virtual	student	projects.	

Fortunately,	to	get	to	NAIT’s	new	virtual	campus,		
all	you	have	to	do	is	teleport.

While	it	may	sound	more	like	science	fiction		
than	applied	learning,	NAIT	is	bringing	its	students	
from	the	realm	of	real	life	into	the	virtual	world	of	
Second	Life	(SL).

The	3-D	platform	is	the	product	of	San	Francisco-
based	Linden	Lab,	which	launched	the	commercial	
service	in	June	2003.	

Since	then,	educators	have	been	exploring	the	tool	
as	a	learning	environment.	

Story by 
dianE bÉgin-croft

imageS Provided by 
gavin dudEnEylife

it may sound like science Fiction, but students enrolled at 
nait’s new oceanFront campus are learning in a virtual world 

thErE’s no

likE it

20	 techlifemag.ca 	 v1.1  2007	 21

Web extra
Tour	NAIT’s	new	virtual	campus	
and	go	in-world	with	related	links.	

techlifemag.ca/secondlife.htm

clockwiSe from top 
left: a two-Storey 
building of faculty 
meeting roomS on the 
nait virtual campuS, 
with a neighbouring 
iSland in the 
background. 

campuS repreSentative 
nait lane poSed on the 
Sailboat eSperança 
(portugeSe for hope), 
at the podium in the 
open air auditorium 
and lounging near the 
viSitorS centre.

an aerial view of the 
Student exhibition 
Space. 
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Technology	(MIT),	“but	we	began	to	understand	the	
technology	and	in	the	process	invented	an	entirely	new	
way	of	storytelling.	

“We’re	at	an	early	stage	with	virtual	worlds,	
translating	real-world	activities	into	virtual	spaces.	
Hopefully,	we’ll	progress	quickly	toward	developing	
a	new	syntax	to	leverage	virtual	worlds,”	adds	Long,	
known	virtually	as	Radar	Radio.

Long	is	actively	involved	in	the	development	of	
MIT’s	virtual	campus,	which	went	public	in	August.	
Since	the	spring,	faculty	and	students	have	been	using	
the	service	for	exploration	and	research	on	creating	
original	virtual	environments	rather	than	merely	re-
creating	real-world	processes	and	spaces.	

NMC’s	Johnson	compared	the	evolution	of	SL	to	
the	evolution	of	the	Internet	in	that	once	created,	users	
were	the	driving	force	for	its	growth	–	a	growth	that	
cannot	be	ignored	by	educators	who	value	technology	
within	learning	environments.

This	sentiment	is	reflected	by	Gavin	Dudeney,	
builder	of	NAIT’s	virtual	campus	and	project	director	at	
The	Consultants-E,	based	in	Barcelona,	Spain.	

“It	would	seem	very	likely	the	transition	that	we’re	
currently	seeing	from	the	original	flat	web	into	the	more	
interactive	Web	2.0,	will	eventually	continue	through	to	
Web	3-D,	and	my	inclination	is	that	the	web	will	look	a	
lot	more	like	SL	in	five	years	or	so.”	

Known	in-world	as	Dudeney	Ge,	he	believes	that	
SL	is	a	stepping	stone	to	future	technologies	and	that	
the	question	of	whether	SL	will	be	around	in	five	years	
depends	on	its	users’	evolution.	

“I	think	it’s	important	that	institutes	such	as	NAIT	
get	the	skill	set	and	the	experience	now	in	order	to	be	
able	to	support	this	visual	metaphor	in	the	future	and	
leverage	the	technology	to	benefit	the	organization	and	
its	learners.”

Now	that	the	basic	framework	for	a	NAIT	campus	is	
complete,	two	groups	–	academic	and	marketing	–	have	
been	tasked	with	managing	the	evolution	of	the	campus	
into	a	meaningful	learning	tool.	

NAIT	director	of	recruitment	and	student	life	Leanne	
McCarthy	was	key	in	piloting	the	project.	“It	gives	an	
institute	the	opportunity	to	create	a	more	universal	
design	that	aims	to	removes	barriers,”	says	McCarthy.	

“As	long	as	you	can	move	a	mouse,	you	can	operate	
in	this	world.	Students	are	not	identified	by	class,	
socioeconomic	status,	physical	barriers	or	disabilities;	
they	are	identified	by	an	avatar	they	create,	their	words	
and	their	actions.	Because	everyone	can	use	these	
resources,	we	can	facilitate	learning,”	adds	McCarthy,	
known	in-world	as	LeeAnne	Oldbull.	

Shaw	looks	forward	to	the	future.	“NAIT	has	
provided	a	blank	canvas	for	its	students	to	foster		
the	next	generation	of	learning.	These	learners	will		
grow	into	well-rounded	thinkers	capable	of	that	next		
great	idea.”		

NAIT’s	first	formal	initiative	involves	president	
and	CEO	Dr.	Sam	Shaw	teaching	components	of	his	
organizational	behaviour	class	“in-world”	–	and	he’s	
excited	by	the	prospect.		

“NAIT	has	over	250	programs	that	produce	
individuals	highly	skilled	in	building	technologies,	
interior	design,	ecological	and	urban	sustainability,	mass	
media,	new	media,	transportation	and	applied	sciences	
–	to	name	just	a	few.	The	possibilities	for	exploration	are	
endless,”	says	Shaw,	known	in-world	as	Fyfe	Merlin.	

The	New	Media	Consortium	(NMC),	a	group		
of	leading	colleges	and	universities	that	has	the	largest	
educational	presence	in	SL,	predicts	that	within	two		
to	three	years,	virtual	worlds	will	be	widely	used		
in	education.

NMC	hosted	a	week-long	conference	in	SL	in	
August,	at	which	keynote	presenter	and	CEO	Dr.	Larry	
Johnson	explained	the	popularity	of	these	environments	
and	why	users	spend	hours	interacting	within	them.	

“This	space	meets	people’s	deep	need	to	express	
themselves,	and	that	need	is	a	powerful	one.	Virtual	
worlds	in	general	and	SL	in	particular	make	it	easy	to	
express	ourselves	and	to	do	so	in	so	many	fantastic	
ways,”	says	Johnson,	known	in	SL	as	Larry	Pixel.	

He	explained	that	historically,	the	greatest	inventors	
were	given	a	platform	to	explore	creativity,	as	opposed	
to	being	hampered	by	not	fitting	into	societal	norms.	

To	foster	creativity	within	its	symposium,	the	NMC	
conference	centre	bears	the	names	of	various	creative	
geniuses	such	as	Manfred	Schroeder	and	M.A.	Krasner	
–	the	creators	of	MP3	technology	–	on	its	buildings.	

“And	this	is	the	best	part	–	these	forms	of	self-
expression	are	really	surprisingly	natural	and	accessible.	
I	think	we’re	here	in	the	midst	of	a	huge	new	store	
of	fertile	ground	for	creativity	and	innovative	ideas,”	
Johnson	says.

Unlike	virtual	worlds	in	games,	stand-alone	virtual	
worlds	such	as	Second	Life	have	no	fixed	purpose	and	
are	contextual	in	that	their	members	mold	the	space	to	
suit	their	needs.	

Second	Life	allows	its	users	–	called	avatars	–	to	do	
virtually	anything	that	can	be	done	in	real	life.	Getting	
a	job,	shopping,	travelling	to	far-off	lands,	building	
structures	and	even	creating	movies	are	possible	–	and	
without	cost	and	resource	constraints.	

Recognizing	that	the	tool	is	relatively	new,	some	say	
that	its	form	and	uses	have	yet	to	be	defined.	

“The	first	motion	picture	cameras	were	mounted	in	
front	of	stage	plays	to	capture	theatrical	performances.	
We	hadn’t	yet	built	the	constructs	for	representing	
visually	the	stories	that	were	performed	on	stage,”	says	
Dr.	Phillip	Long,	NMC	advisory	committee	chair	and	
associate	director	of	the	Office	of	Education	Innovation	
and	Technology	at	the	Massachusetts	Institute	of	

HIgH def
ava•tar 
in hinduism, avatar describes a bodily Form oF a 
higher being on earth. in gaming, online and virtual 
reality, avatars are two- or three-dimensional icons 
representing real-liFe individuals. 

In	Second	Life,	avatars	are	constructed	and	altered	to	the	user’s	liking	and	can	
take	human,	animal	or	make-believe	form.	Bodies	and	clothing	can	be	altered	
and	various	gestures	can	be	applied	to	show	actions	and	emotion.	

To	help	with	identification,	a	full	name	appears	above	each	avatar’s	head.	Last	
names	are	selected	from	a	list,	while	first	names	can	be	defined	by	the	user.	

Avatars	can	belong	to	groups	within	the	world.	They	can	also	have	other	avatars	
as	friends	and	are	notified	when	their	real-life	counterparts	are	online.	

Avatars	have	an	inventory	of	objects	that	they	collect	in-world	through	purchase	
in	Linden	dollars	(in-world	currency	is	L$250	to	the	US	dollar),	by	copying		
other	avatars’	creations	or	by	creating	them	in	real	life	and	uploading	them	to		
Second	Life.	

Avatars	generally	walk,	run,	fly	or	
teleport,	although	other	forms	of	
transportation	are	possible.	

Communication	with	other	avatars	
is	done	through	typing	or	voice	chat.	
These	actions	are	recognizable	by	
the	avatar’s	typing	motion	or	by	the	
audio	signal	above	its	head.	

above: nait lane poSeS 
near the pavilion where 
avatarS can relax to 
the Sound of the water 
fountainS. 
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Technology	(MIT),	“but	we	began	to	understand	the	
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TECHLIFE	ASKS,	THE	UBIQUITOUS	BLACKBERRY	AND	IPOD	
ASIDE,	WHAT’S	ONE	GADGET	YOU	COULDN’T	LIVE	WITHOUT?gadgetS 

theSe dayS,  
runningmap.com 
creator randy 
troppmann (above) iS 
plotting more than 
running routeS; along 
with hiS buSineSS 
partnerS, he’S looking 
at opportunitieS to 
commercialize the 
popular Site. 

What’s your favourite gadget?  
E-mail editor@techlifemag.ca  
and tell us why.
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Hand-held weeding tool

debbie amirault,	course	
superintendent	at	the	Royal	

Mayfair	Golf	Club,	has	long	used	
this	hand-held	weeding	tool	to	pull	

pesky	weeds	from	her	pristine	fairways	
and	greens.	

Easy	to	use,	it	causes	minimal	damage	to	
the	turf,	is	environmentally	friendly	and,	at	a	

cost	of	$1.99,	if	she	misplaces	a	few	during	the	
golf	season,	it	won’t	break	the	bank.

Before	the	gadget	was	sold	in	stores,	Amirault		
(Turfgrass	Management	’80)	fashioned	a	similar	tool	
by	cutting	a	notch	in	the	end	of	a	long-bladed	knife.	
She	now	wishes	she	had	marketed	that	invention.

website makes it easy For runners to plot the perFect route

Story by 
shErri KrastEl

PhotoS by 
Jason nEss

madE to measure
a fter	watching	a	fellow	runner	use	a	piece	of	

string	to	measure	distance	on	a	map,	Randy	
Troppmann	knew	there	had	to	be	a	better	way	to	

plot	a	run.
Four	years	later,	runners	and	cyclists	around	the	

world	can	map	out	the	perfect	route	to	meet	their	
training	or	recreation	needs	using	runningmap.com	
–	his	interactive	website	that	combines	Yahoo!	street	
and	satellite	maps,	a	distance	calculator	and	elevation	
computation.	

The	resulting	“mashup”	allows	users	to	calculate	the	
distance	of	a	route	in	virtually	any	city	in	the	western	
world,	plot	routes	based	on	distance	and	difficulty,	and	
save	and	share	routes	–	all	for	free.	Visitors	can	post	
photos	and	point-of-interest	markers	like	washrooms		
or	fountains.	

“The	strength	of	the	site	is	the	people	who	use	
it,”	says	Troppmann,	NAIT	multimedia	specialist	and	

founder	of	web	application	development	company	Spin	
Technologies	Inc.	“Every	time	someone	saves	a	route,	
the	application	gets	better.”	

And	with	more	than	20,000	saved	routes	
worldwide,	including	the	London,	Boston	and	New	York	
marathons,	the	website	continues	to	gain	momentum.	

Troppmann	and	business	partners	Chris	Floden	
and	Dave	Hohm	have	logged	hundreds	of	evening	and	
weekend	hours	creating	and	improving	the	site.	Today,	
runningmap.com	receives	about	50,000	visits	each	
month,	up	from	20,000	just	six	months	ago	–	good	
news	for	the	three	as	they	start	looking	at	opportunities	
for	commercialization.	

Plans	are	in	the	works	to	add	several	new	features	
to	the	site,	including	integration	with	GPS	personal	
training	devices	and	log	books	that	automatically	record	
the	weather.	These	and	other	services	will	be	offered	
for	a	fee.

“Sure	it	was	a	small	thing,	but	
it	disappointed	us	that	clients	
would	often	bring	their	own	

cup	of	coffee	to	a	meeting.	Not	
because	they	thought	ours	was	

bad	–	they	never	tried	it	–	but	
because	they	just	wanted	a	good	

cup	of	joe,”	says	Ken Jurina,	
president	of	Top	Draw	and	Epiar	

(Marketing	’95).	

Then	they	bought	the	Nespresso	
D290.	After	word	got	out	about	

their	espressos	and	cappuccinos,	
clients	stopped	showing	up	at	

meetings	with	their	own	coffee.	
And	more	meetings	started	
taking	place	at	their	office.		

The	secret	behind	the	great	java:	
high	quality	pre-ground	coffee	

in	hermetically	sealed	capsules,	
combined	with	the	right	water	
temperature	and	pressure.	“It	
serves	up	a	perfect	cup	every	

time.”

Mortar and pestle

“I	think	the	mortar	and	pestle	is	one	of	
the	most	underappreciated	tools	in	the	
kitchen,”	says	Holts	Café	chef	corbin 
tomaszeski	(Culinary	Arts	’92).	“I	don’t	
know	why	more	people	don’t	have	one.	It’s	
existed	for	centuries,	and	you	can	use	it	for	
everything:	to	make	sauces,	to	make	pesto,	
to	grind	spices	and	peppercorns	and	dried	
herbs.	Plus,	it	looks	good,	it	doesn’t	burn	
electricity,	and	it	works	out	the	triceps	and	
shoulders.”

Corkscrew

Wine	enthusiast	della paradis,	NAIT	manager	
of	advancement	services,	has	used	this	wing	
corkscrew	to	open	bottles	for	the	past	15	years.	“It’s	
basic,	but	it	works,”	she	says.	

But	that	doesn’t	mean	Paradis	doesn’t	occasionally	
think	about	upgrading.	She’s	been	tempted	by	the	
popular	rabbit	corkscrew.	She’s	also	considered	
expanding	her	wine	accessory	collection	to	include	
a	wine	pump	(which	removes	air)	to	preserve	the	
rare	unfinished	bottle	to	drink	at	a	later	time.

In	the	end,	this	simple	corkscrew	does	the	trick.	“It’s	
better	than	using	my	teeth,”	she	laughs.

Nespresso D290  
Cappuccino/Espresso Maker
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a new 3-d Simulation product helpS teach Safety and operational 
procedureS in the oil and gaS SectorS. thiS Screen capture iS from a video 
illuStrating how Steam-aSSiSted gravity drainage workS.

platForm alleviates 
pressure oF standing 
on the job 

During	a	vacation	15	years	ago	
in	the	Qu’Appelle	Valley,	Gordon	
Lamont	walked	backwards	
uphill	to	ease	his	back	pain	
and	strengthen	his	hips	and	
legs.	What	began	as	a	trek	
back	to	his	cabin	has	turned	
into	a	journey	that	now	has	the	
Lloydminster	inventor	working	to	
commercialize	a	new	technology	
to	bring	the	benefits	of	walking	
backwards	uphill	to	cashiers,	
machinists	and	others	who	stand	
for	long	periods.	

With	assistance	from	NAIT’s	
Prototype	Development	program,	
which	provides	technical	
consultancy	and	prototype	
development	to	industry	on	a	
cost-shared	basis,	Lamont	has	
refined	his	original	anti-fatigue	
platform,	the	eQuilibrium2™.		
The	sloped	fibreglass	platform,	
with	an	adjustable	gluteal	rest	and	
seat,	is	now	in	limited	production	
ahead	of	a	planned	study	to	
further	document	the	benefits	
of	the	comfort	and	therapeutic	
station.

– KristEn vErnon 

cashing in ON ExpERIENcE
website connects aging workers, employers

SafETy From all angles
business accelerator helps bring 3-d training product to market

supporting 
ROlE

 SeriouSly fun
nait grad invents board game used by schools to train emergency workers

Edmonton	paramedic	Joe	DeWitte	has	resuscitated	the	flashcards	she	made	when	studying	to	be	an	
emergency	medical	responder	10	years	ago.	Her	trusted	study	aids	now	make	up	the	400	questions	that	
test	players’	medical	knowledge	in	her	new	educational	board	game,	EMS	CHALLENGE.

“I	thought	if	I	could	turn	it	into	a	board	game,	a	bunch	of	people	could	play	at	one	time.	It	would	be	a	great	way	
for	students	to	study	with	their	classmates,”	says	DeWitte,	who	graduated	from	NAIT	as	a	paramedic	in	2001.	

Since	the	game	went	into	production	last	year,	DeWitte	has	sold	more	than	180	copies	to	over	10	schools	
in	the	United	States,	including	Boston	University	and	the	University	of	Oklahoma,	as	well	as	to	NAIT,	SAIT,	
Portage	College,	Medicine	Hat	College	and	St.	John	Ambulance.	

DeWitte,	a	tenant	at	NAIT’s	business	accelerator,	the	Duncan	McNeill	Centre	for	Innovation,	is	now	
working	on	games	to	review	first	aid	and	CPR.	

-raquEl MauriEr 
– Photo by  lEigh frEy

A	part-time	NAIT	instructor	has	
created	an	innovative	approach	
to	addressing	the	skilled	labour	
shortage	–	a	website	linking	
employers	with	the	50-plus	crowd.

Darryl	Wall	came	up	with	the	idea	a	
few	years	ago	while	talking	to	some	
of	his	relatives	–	who	were	over	50	
–	about	the	labour	shortage.		

When	some	said	they	either	
wanted	or	needed	to	continue	
working	past	retirement,	Wall	and	
his	sister-in-law	realized	there	was	
a	niche	for	the	senior	skill	set.

That	led	them	to	create	the	aptly	
named	online	employment	centre	
for	seniors,	SeniorsforHire.ca,	where	
job	seekers	can	post	resumés	and	
employers	can	post	jobs.	

Web extra
A	sample	3-D	simulation.

techlifemag.ca/dynamicvision.htm

Brent	McCormick	and	Steve	Zurakowski	have	a	Dynamic	Vision.	

That	vision	is	being	accelerated	thanks	to	the	NAIT	Duncan	McNeill	Centre	for	Innovation,	which	provides	
private	offices	and	specialized	services	to	help	inventors	and	entrepreneurs	turn	business	ideas	into	
profitable	ventures.

Dynamic	Vision	provides	3-D	visualization,	animation	
and	interactive	3-D	simulation	for	industry,	engineers,	
developers,	architects	and	marketers.	The	company	moved	
into	the	business	accelerator	to	explore	the	potential	of	
bringing	interactive	3-D	simulation	to	workplace	safety	
training	in	the	oil	and	gas	manufacturing	sectors.

At	the	click	of	a	mouse,	equipment	and	procedures	can	
be	demonstrated	–	leaving	employees	with	a	better	
understanding	of	tasks	and	safety	precautions.

“Studies	show	3-D	is	far	more	intuitive	than	2-D,	which	
greatly	enhances	learning	and	comprehension	of	technical	
information.	This	is	of	great	value	when	teaching	workers	
safety	and	operational	procedures	in	the	oil	and	gas	
industry,”	says	McCormick,	Dynamic	Vision’s	business	
development	manager.	

– KristEn vErnon

“The	site	has	been	very	successful,”	
Wall	says.	“The	labour	force	is	
aging	and	employers	want	to	
find	ways	to	hire	or	retain	baby	
boomers.	The	website	was	the	right	
idea	at	the	right	time	–	a	creative	
solution	for	everyone	involved.”

– raquEl MauriEr

Hundreds	of	gulls	descend	on	the	Sturgeon	River	and	its	muddy	
banks	near	its	entrance	to	Big	Lake	on	the	southwestern	edge	of	St.	
Albert.	Barely	audible	announcements	from	the	soccer	field	just	up	
the	road	occasionally	interrupt	the	“cuk-cuk-cuk”	of	the	birds	on	
this	cool	gray	summer	day.	

With	a	rare	nesting	habitat	on	the	western	bay	of	the	lake,	
Franklin’s	Gull	is	among	the	more	than	220	species	of	birds	that	

have	been	found	in	the	1,421-hectare	Lois	Hole	Centennial	Provincial	
Park.	A	freshwater	wetland	ecosystem,	Big	Lake	is	surrounded	by	
small	deciduous	and	coniferous	trees	and	provides	many	large	nesting	
grounds	to	migrating	waterfowl	and	shorebirds.	The	lake	has	been	
named	an	Important	Bird	Area	by	BirdLife	International,	a	consortium	of	
conservation	groups.

And,	thanks	to	the	volunteer	steward	group	Big	Lake	Environment	
Support	Society	(BLESS),	birdwatching	in	the	park	will	soon	be	an	
activity	for	anyone	with	Internet	access.	

This	fall,	the	non-profit	organization	will	install	a	solar-powered,	
remotely	controlled	webcam	in	the	park	to	stream	video	over	the	
Internet	in	an	effort	to	support	environmental	education,	generate	an	
appreciation	for	the	local	wilderness	and	advertise	the	park.	Visitors	to	

bless.ab.ca	will	be	able	to	take	control	of	the	webcam	to	pan	and		
zoom	to	view	waterfowl	and	wildlife,	as	well	as	capture	still	images.

The	project	to	bring	the	flora	and	fauna	of	Big	Lake	to	the	web	went	from	
idea	to	reality	over	the	past	year,	thanks	to	a	partnership	with	NAIT.	

BLESS’s	proposal	was	the	winning	submission	to	the	Prototype	
Challenge,	a	competition	held	last	December	to	introduce	the	NAIT	
Department	of	Research	&	Development’s	Prototype	Development	
program.	The	program	offers	technical	consultancy	and	prototype	
development	to	industry	on	a	cost-shared	basis.

Researcher	Darryl	Wall	not	only	found	a	solar-powered,	remotely	
controlled	webcam	technically	feasible,	he	also	identified	a	turnkey	
solution	that	can	be	adapted	to	Alberta’s	climate.	With	a	$10,000	grant	
from	the	provincial	government,	BLESS	purchased	the	recommended	
system,	a	SolsticeCam	by	Sun	Surveillance.

“This	will	be	a	real	test	of	cutting-edge	webcam	technology.	It	is	intended	
to	be	a	free-standing,	solar-powered	unit	that	should	be	operable	
throughout	the	winter,”	says	Miles	Constable,	president	of	BLESS.	“We	
are	all	quite	excited	about	this	and	look	forward	to	its	operation.”	

The	webcam	could	be	streaming	park	footage	as	early	as	this	winter.

- KristEn vErnon 
– PhotoS by  Jason nEss

pROTOTypE cHallENgE  
hatches online bird watching
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There’s no new-carpet smell in this building. Exposed 
concrete floors in the hallways and atriums make this 
one less space in need of carpet cleaning. And when 
NAIT caretakers bring out the mop, they’re cleaning 
green. Earlier this year, Custodial Services scrubbed 
conventional cleaners in favour of Avmor’s eco-
friendly Ecopure and Biomor products.

Developed on land formerly used 
for military housing, the three-
storey building – with underground 
parking – was designed to minimize 
the facility’s footprint. The building 
even went through several redesigns 
to ensure the mature trees along 
Princess Elizabeth Avenue were 
spared the axe. 

minimal finiShingS in the building that houSeS the nait Spartan centre for inStrumentation 
technology and the nait petro-canada centre for millwright technology make it a perfect 
learning environment for StudentS – and contribute to itS SuStainable deSign and conStruction.

A state-of-the-art recycling system means the cooling 
water used in instrumentation training equipment no 
longer runs down the drain during the lesson – saving 
enough water over the course of a school year to fill four 
Olympic-sized swimming pools. And the building’s design 
allows frosty winter temperatures to naturally cool the 
water as it is pumped through the centre for re-use. 

Concrete floors are made with approximately 10 
per cent fly ash, a byproduct of coal-fired electric 
generating plants that would otherwise end up in 
landfill, and acts as a partial replacement for the 
commonly used portland cement. In addition, the 
reinforcing steel used in the floors is made from 100 
per cent recycled content from scrap, post-consumer 
and post-industrial material.  

nait’s

10,000
squarE MEtrE

classroom

source:  
nait capital projects 
and facilities operations, 
stantec, hemisphere 
Engineering inc.

The large white panels in the 
main atrium are designed to 
reflect light down into the 
shaft – reducing the amount 
of artificial lighting required. 

These aluminum curtain 
walls contain at least 70 
per cent recycled content 
and are manufactured in 
Lethbridge. 

Classrooms and washrooms have 
occupancy sensors. Lights are 
a mix of energy saving T5 and 
T8 fluorescent linear lamps and 
compact fluorescent lamps.

These floor-to-ceiling windows play an 
important role in reducing the building’s 
energy consumption. The tinted, coated 
glass keeps the heat in during the winter 
and out during the summer, reducing 
energy loss by as much as 30 to 50 per 
cent compared to a conventional dual-pane 
window. And, thanks to daylight harvesting 
sensors, lighting in the corridors adjusts 
to daylight conditions as the sun moves 
around the building. 

– KristEn vErnon 
–	PHOTOS	BY  Jason nEss

It all points to big savings. This building should consume approximately 50 per cent less 
electricity for lighting than a standard post-secondary facility, while cutting greenhouse gas 
emissions by roughly 50 per cent.
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The	only	commercially	
operated,	high-voltage	fuel	
cell	in	Canada,	NAIT’s	200-
kilowatt	phosphoric	acid	fuel	cell	
supplies	about	eight	per	cent	
of	the	Institute’s	electricity	and	
produces	about	one	million	BTUs	
of	heat	–	equivalent	to	a	person’s	
energy	consumption	for	1.1	days	
–	to	heat	the	swimming	pool	and	
showers	in	the	gym.

“We	are	very	cutting	edge	
using	fuel	cell	technology,”	says	
Gilbert	Requena,	program	chair	

When	most	people	think	of	ways	to	improve	their	recycling	efforts,	
they	may	easily	overlook	a	common	recyclable	source	–	H2

0.
Yet	it’s	a	source	NAIT	and	the	City	of	Edmonton	have	been	tapping	

into	for	the	past	two	years,	using	the	Institute’s	waste	swimming	pool	
water	to	irrigate	city	trees	and	shrubs.	

In	2006,	when	NAIT	and	the	City	first	piloted	the	program,	tanker	
trucks	sprayed	204,300	litres	–	about	five	per	cent	of	the	pool’s	1.3	
million	litres	of	water	–	onto	nearby	trees.	This	year,	the	City	doubled	
the	amount	of	dechlorinated	pool	water	it	took	from	NAIT	to	about	
408,600	litres.

green Solution: juSt add water
“The	water	from	NAIT	has	already	been	treated,	it’s	already	clean	

and	once	it’s	dechlorinated,	it’s	perfect	for	trees	on	roadways	and	plant	
material	in	parks,”	said	Doug	Costigan,	director	of	river	valley,	forestry	
and	environmental	services	with	the	City	of	Edmonton.	“We’re	trying	to	
be	as	efficient	as	we	can	with	the	water	we’re	using.”

Jeff	Riddle,	NAIT’s	recreation	facility	supervisor,	said	the	program	is	
a	great	way	for	NAIT	to	be	more	friendly	to	the	environment.	

And,	thanks	to	the	success	of	the	NAIT-City	pilot	project,	Edmonton	
is	doing	more	and	similar	projects	with	other	swimming	pools.

Fuelling the demand 
For energy options

of	Power	Engineering	Technology	
at	NAIT.	“We’re	fast	becoming	
one	of	the	most	credible	schools	
regarding	fuel	cell	technology.”

The	$1.3-million	fuel	cell	uses	
hydrogen	to	produce	electricity	
and	heat	with	less	than	half	of	
the	carbon	dioxide	output	and	99	
per	cent	less	particulate	pollution	
than	traditional	energy	sources.	

Since	the	fuel	cell	was	
connected	to	the	power	grid	
four	years	ago,	NAIT	has	saved	
$115,000	a	year	in	electricity	and	

$162,000	a	year	in	heating	costs,	
at	the	same	time	reducing	carbon	
dioxide	emissions	by	1,100	tonnes	
(equivalent	to	taking	200	cars	off	
the	road	for	one	year).

StorieS by  raquEl MauriEr 
PhotoS by  Jason nEss

A:	Although	new	in	Canada,	tankless	water	heaters	–	small	wall-mounted	
units	that	heat	water	as	required	–	have	been	used	in	Europe	and	Japan	for	

75	years.	Generally	they	are	more	economical	and	efficient	when	used	properly.	

A:	Internal	combustion	engines	that	power	our	vehicles	are	pretty	
well	at	their	optimum	when	it	comes	to	fuel	economy.	But	there	

are	steps	you	can	take	to	improve	your	gas	mileage.	

Keep	your	car	well-tuned	and	your	tires	properly	inflated	and	aligned.	

Try	not	to	speed	up	or	slow	down	too	quickly	and	use	cruise	control	on	
the	highway,	when	it’s	safe	and	practical	to	do	so.	

Avoid	unnecessary	idling.	If	you’re	stopped	for	more	than	10	seconds,	
except	in	traffic,	turn	off	the	engine.	

In	the	winter,	if	you	can,	warm	up	your	car	while	driving	it;	in	the	
summer,	minimize	your	use	of	air	conditioning.		

Synthetic	motor	oil	not	only	helps	
reduce	emissions,	but	can	also	
improve	gas	mileage	by	between	one	
and	five	per	cent.	

Fuel	additives	may	also	help	a	bit.	
But	as	for	so-called	gas-saving	
products	and	devices	such	as	air	
intake	systems	and	fuel	line	add-ons,	
nothing’s	been	proven	to	work.	

Each	year	Natural	Resources	Canada’s	
Office	of	Energy	Efficiency	publishes	
a	list	of	the	most	fuel	efficient	vehicle	in	each	class	at	vehicles.gc.ca.	
Several	of	the	vehicles	are	hybrids.	I	think	in	the	future	we’ll	see	more	
hybrid	and	even	electric	cars.	

calvin colEy 
automotive Service  
technician inStructor

Q: steve drake  
(electronics engineering technology ’76) asks,

“how efficiently can carS be made to run? how can 
i get the beSt gaS mileage poSSible? are there 
thingS i can add to my vehicle to make it more 
efficient?”

Q:joe garon  
(instrumentation technology ’90) asks, 

When	
a	hot	water	tap	is	
turned	on,	cold	water	travels	through	
an	electric	or	gas-powered	unit	to	heat	and	deliver	a	
constant	supply	of	hot	water.	Typically,	tankless	heaters	provide		
7.6	–	15.2	litres	of	hot	water	per	minute.

Also	called	demand	or	instantaneous	water	heaters,	they	avoid	the	heat	
loss	of	standard	tanks	that	constantly	heat	200	or	more	litres.	

The	lack	of	storage,	however,	can	be	a	disadvantage.	Smaller	units	
cannot	keep	up	with	simultaneous,	multiple	uses	in	larger	households.	
A	large	family	may	require	more	than	one.

A	tankless	water	heater	can	cost	three	times	more	than	a	storage	tank	
model	but,	depending	on	hot	water	use	and	the	cost	of	energy,	it	can	
pay	for	itself	in	three	to	seven	years	and	can	last	20	years.	

The	bottom	line	is	that	there	are	applications	that	suit	both	styles		
of	hot	water	heaters.	

So	in	a	word	or	two,	yes	–	maybe.

davE hughEs 
CHAIR,	PLUMBER	AND	GASFITTER	

PhotoS by  Jason nEss

going tanklEss?

drivE farthEr for lEss

“are the new endleSS hot water SyStemS 
more or leSS efficient than a conventional 
hot water tank?”

More ask an expert, p. 52 
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NaIT SpaRTaN cENTRE fOR INSTRUMENTaTION TEcHNOlOgy
opened september 2007

capacity:  
720 instrumentation technology apprentices

192 instrumentation engineering technology 
diploma students

building area = 3,865 sQuare metres

eleven instrumentation labs, 
with $6.5 million oF new 
eQuipment:

• two process control 
labs, visible on 
the southeast and 
southwest corners 
oF the building. each 
contains a two-storey 
distillation tower and 
an absorber stripper 
tower, providing a 

hands-on opportunity 
For students to gain 
experience in the 
separation oF Fluids and 
the removal oF certain 
substances

• three process 
instrument labs

•		analytical instruments 
lab

•		programmable logic 
controllers (plc) and 
supervisory control and 
data acQuisition (scada) 
lab

•		 industrial 
communications lab

•		computer aided 
engineering lab

•		 two industrial 
electronics labs

two instrumentation 
workshops For technical 
support staFF

eleven smart classrooms 
wired to take advantage oF 
the latest technologies

Web extra
Tour	the	NAIT	Spartan	Centre	
for	Instrumentation	Technology.	

techlifemag.ca/spartan.htm

thiS page, clockwiSe  
from top: a view of the 
operator StationS from 
the control room in the 
imperial oil proceSS control 
laboratory overlooking the 
diStillation column. 

viSible from princeSS 
elizabeth avenue, the 
diStillation column 
SeparateS alcohol and 
water.

a digital multi-meter 
meaSureS voltageS, 
currentS and reSiStance.



NaITspaces cENTRE fOR INSTRUMENTaTION TEcHNOlOgy

PhotoS by 
John booK and 
Jason nEss

32	 techlifemag.ca 	 v1.1  2007	 33

NaIT SpaRTaN cENTRE fOR INSTRUMENTaTION TEcHNOlOgy
opened september 2007

capacity:  
720 instrumentation technology apprentices

192 instrumentation engineering technology 
diploma students

building area = 3,865 sQuare metres

eleven instrumentation labs, 
with $6.5 million oF new 
eQuipment:

• two process control 
labs, visible on 
the southeast and 
southwest corners 
oF the building. each 
contains a two-storey 
distillation tower and 
an absorber stripper 
tower, providing a 

hands-on opportunity 
For students to gain 
experience in the 
separation oF Fluids and 
the removal oF certain 
substances

• three process 
instrument labs

•		analytical instruments 
lab

•		programmable logic 
controllers (plc) and 
supervisory control and 
data acQuisition (scada) 
lab

•		 industrial 
communications lab

•		computer aided 
engineering lab

•		 two industrial 
electronics labs

two instrumentation 
workshops For technical 
support staFF

eleven smart classrooms 
wired to take advantage oF 
the latest technologies

Web extra
Tour	the	NAIT	Spartan	Centre	
for	Instrumentation	Technology.	

techlifemag.ca/spartan.htm

thiS page, clockwiSe  
from top: a view of the 
operator StationS from 
the control room in the 
imperial oil proceSS control 
laboratory overlooking the 
diStillation column. 

viSible from princeSS 
elizabeth avenue, the 
diStillation column 
SeparateS alcohol and 
water.

a digital multi-meter 
meaSureS voltageS, 
currentS and reSiStance.



NaITspaces cENTRE fOR MIllWRIgHT TEcHNOlOgy

PhotoS by 
John booK, lEigh frEy 
and Jason nEss

34	 techlifemag.ca 	 v1.1  2007	 35

NaIT pETRO-caNaDa cENTRE fOR MIllWRIgHT TEcHNOlOgy
opened september 2007

capacity:  
700 millwright apprentices

building area = 2,680 sQuare metres

seven millwright labs on the 
main Floor, with $1.6 million 
oF new eQuipment:

• Fundamental skills & 
rigging lab

• rotary compressors & 
air systems lab

• reciprocating 
compressors & power 
transmission lab

• prime movers & Fluid 
systems lab

• Fluid power lab

• alignment & bearing lab

• rig technician lab

• lab area eQuipped with a  
Five-tonne overhead 
bridge crane

six smart classrooms on 
the second Floor wired to 
take advantage oF the latest 
technologies, including data 
projection and network 
access

thiS page, clockwiSe  
from top: an engine/
compreSSor Skid unit uSed 
in induStry to compreSS 
natural gaS before it iS Sent 
down a pipeline. 

induStrial rigging lab uSeS 
an overhead crane to Safely 
rotate heavy equipment.

the condenSer tubeS of 
a refrigeration trainer 
provide a clear viSual of a 
compreSSion refrigeration 
SyStem.

a mill drill uSed for 
a variety of machining 
practiceS.

Web extra
Tour	the	NAIT	Petro-Canada	Centre	
for	Millwright	Technology.	

techlifemag.ca/petrocanada.htm



NaITspaces cENTRE fOR MIllWRIgHT TEcHNOlOgy

PhotoS by 
John booK, lEigh frEy 
and Jason nEss

34	 techlifemag.ca 	 v1.1  2007	 35

NaIT pETRO-caNaDa cENTRE fOR MIllWRIgHT TEcHNOlOgy
opened september 2007

capacity:  
700 millwright apprentices

building area = 2,680 sQuare metres

seven millwright labs on the 
main Floor, with $1.6 million 
oF new eQuipment:

• Fundamental skills & 
rigging lab

• rotary compressors & 
air systems lab

• reciprocating 
compressors & power 
transmission lab

• prime movers & Fluid 
systems lab

• Fluid power lab

• alignment & bearing lab

• rig technician lab

• lab area eQuipped with a  
Five-tonne overhead 
bridge crane

six smart classrooms on 
the second Floor wired to 
take advantage oF the latest 
technologies, including data 
projection and network 
access

thiS page, clockwiSe  
from top: an engine/
compreSSor Skid unit uSed 
in induStry to compreSS 
natural gaS before it iS Sent 
down a pipeline. 

induStrial rigging lab uSeS 
an overhead crane to Safely 
rotate heavy equipment.

the condenSer tubeS of 
a refrigeration trainer 
provide a clear viSual of a 
compreSSion refrigeration 
SyStem.

a mill drill uSed for 
a variety of machining 
practiceS.

Web extra
Tour	the	NAIT	Petro-Canada	Centre	
for	Millwright	Technology.	

techlifemag.ca/petrocanada.htm



NaITspaces MaNUfacTURINg cENTRE

PhotoS by 
lEigh frEy and 
Jason nEss

36	 techlifemag.ca v1.1  2007 37

specialized program oFFerings 
to business and industry 
include 11 certiFicates in:

• business analyst 
leadership

• group Facilitation skills 

• project leadership

• project management

• operations management 

nine labs with $4.4 million oF 
new eQuipment and $5.6 million 
oF new soFtware:

• advanced hydraulics & 
pneumatics lab

• two mechanical computer 
assisted design labs 

• computer integrated 
manuFacturing lab

• advanced manuFacturing 
lab

• manuFacturing operations 
lab

• advanced computer 
applications lab

• programmable logic 
controller lab

• METROLOGY/INSPECTION LAB

NaIT SHEll MaNUfacTURINg cENTRE
opening november 2007

capacity: 
110 mechanical engineering diploma students

420 continuing education students

building area = 2,856 sQuare metres 

• three Quality management 
programs – general, 
inFormation technology 
and environmental

• six sigma 
(green & black belt)

• lean manuFacturing

• machine-shop inspection 
and calibration

thiS page, top: the 
proceSSing Station of the 
flexible manufacturing 
SyStem (fmS), inSide the 
computer integrated 
manufacturing (cim) lab. 

far left: the Sorting and 
diStribution Station for the 
fmS. 

left: another cim SyStem 
in the lab, focuSed on 
a different induStrial 
application.
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as	I	enter	his	outer	sanctum	in	Shaw	
headquarters,	nine	floors	above	Calgary’s	Eau	
Claire	District,	a	warm	and	genial	Scotsman	rises	

to	perform	his	own	introduction.	“Hello,	I’m	JR	Shaw,”	he	
says,	a	smile	deepening	the	creases	around	his	brown	
eyes.	“JR	with	no	dots.”	

Born	James	Robert,	the	patriarch	of	the	sprawling	
Shaw	Communications	empire	changed	his	legal	name	
to	JR	Shaw	a	decade	ago	to	avoid	confusion	with	son	
Jim,	who’d	taken	the	reins	as	CEO.	For	JR,	who	gets	a	
quiet	chuckle	out	of	wearing	a	name	that	alludes	to	J.R.	
Ewing	of	the	’80s	TV	hit	Dallas,	it’s	a	point	of	pride	that	
“nobody	else	has	it	without	dots.”	

Like	nobody	else.	That’s	JR,	the	entrepreneur	for	
whom	NAIT’s	business	school	was	named	earlier	this	
year.	Here’s	a	man	who	turned	a	personal	hankering	
for	more	channels	into	Canada’s	second	largest	cable	
company,	pulling	regulators	and	naysayers	in	his	wake.	
A	man	who,	unable	to	achieve	key	business	agreements	
with	Edmonton	City	Hall	in	1995,	reluctantly	decided	to	
relocate	his	business	headquarters	to	Calgary.	A	man	
who	brought	fair	play	and	humanity	to	the	hard-scrabble	
world	of	empire-building—proving,	as	the	Financial	
Post	once	put	it,	not	only	master	strategist	and	shrewd	
dealmaker	“but	a	darn	nice	guy	to	boot.”

jr shaw fitting 
namesake for  

school of business

no dot about it,

Story by 
chEryl Mahaffy

PhotoS by 
lEigh frEy

Web extra
Watch	a	video		
tribute	to	JR	Shaw.	

techlifemag.ca/jrshaw.htm

right: jr Shaw StandS 
in front of Shaw 
communicationS’ valueS 
in the lobby of the 
company’S calgary 
officeS.
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JR	speaks	with	pride	of	the	honesty,	teamwork	and	
customer	focus	that	keep	this	huge,	capital	intensive	
enterprise	humming.	With	2.2	million	households	on	
Shaw	cable	and	some	800,000	satellite	customers,	
the	company	can	capitalize	on	whatever	quirks	the	
technology	may	bring,	he	adds.	“Between	fibre	optics	
and	coaxial	cable,	we’ve	got	a	superhighway	right	into	
people’s	homes.”	

Like	JR,	all	four	of	his	children	started	low	on	the	
pole,	earning	their	senior	positions	in	the	Shaw	family	
of	businesses.	Having	played	the	absentee	father	more	
often	than	not,	JR	says	he’s	grateful	for	the	time	they	
spend	together	now.	“I	guess	I’m	catching	up	on	what	I	
missed	while	they	were	growing	up.”	

Navigating	the	tricky	terrain	of	transition,	JR	tries	
hard	to	support	his	children	in	their	strengths	rather	
than	dominating	the	roost.	“I	don’t	want	to	manage	from	
the	grave,”	he	says.	Yet	he	adds,	“When	you’ve	built	a	
company	from	scratch	and	you	were	there	when	the	
first	customer	was	hooked	on	and	the	first	cable	was	
laid,	it’s	not	easy	to	turn	it	over	to	anybody.”

Always	the	gentleman,	JR	agrees	to	show	me	
around	his	expansive	inner	sanctum,	which	sports	a	
sampling	of	the	Canadian	art	the	family	has	purchased	
over	the	years.	“I	feel	very	blessed,”	he	says.	“It’s	been	a	
heck	of	a	run.”		

a school built on values
the jr shaw school oF business has set its sights 
on becoming canada’s pre-eminent academic business 
institute, a centre whose research and teaching together 
emulate the cable pioneer’s business style. 

“JR Shaw is the type of leader we want our students to strive to become,” says 
NAIT president and CEO Dr. Sam Shaw (no relation to JR). “He is hardworking, 
visionary, community-minded and has strong ethical values.” 

Indeed, it was JR’s commitment to community service that first pulled him into 
NAIT circles. He helped lead the fundraising campaign for NAIT’s South Learning 
Centre, donated precious items such as a 1949 Oldsmobile to auctions and chaired 
the Board of Governors from 1990 to 1997. 

“NAIT is an important institute,” JR says, noting that his own team includes many 
graduates. “It trains workers who are ready to hit the road and contribute.” The 
very idea of lending his name to NAIT’s business school took some getting used to, 
he adds. “I just hope I can live up to what it’s going to turn out to be.”

Already the largest diploma and applied degree granting business school in 
Western Canada with more than 2,900 full-time and 11,000 part-time students, 
the JR Shaw School of Business is poised to expand. A $178-million Centre for 
Business Enterprise will increase access to business programs by 65 per cent. 

The Institute has also committed significant resources to attract staff who will 
collaborate with such leading schools as Harvard, MIT and the University of 
Alberta to do research and equip a new generation of business leaders to make a 
difference in tomorrow’s world. 

Dressed	casually	in	a	plaid	open-collar	shirt,	
today	JR	appears	more	kindly	uncle	than	member	of	
Canada’s	“rich	100.”	Yet	hints	of	that	reality	abound	in	
the	boardroom	that	forms	the	backdrop	for	our	chat.	
Here’s	a	stack	of	elegantly	boxed	copies	of	Above and 
Beyond: The JR Shaw Family History in Life and Business,	a	
500-page	work-in-progress	rich	with	full-colour	photos.	
On	an	easel	across	the	room	stands	a	schematic	for	the	
Blue	Devil	Golf	Course	in	south	Calgary,	another	in	a	
growing	clutch	of	“little	side	ventures,	not	necessary		
but	nice.”	

At	73,	eight	years	after	handing	day-to-day	
leadership	to	son	Jim	and	a	team	that	includes	his	
three	other	children,	JR	still	comes	to	work	every	day	
when	home	in	Calgary.	“I	need	to	make	sure	they	
haven’t	rented	my	office	out	to	anybody	else,”	he	jokes,	
making	light	of	his	role	as	executive	chair	of	Shaw	
Communications	Inc.	Yet	it’s	likely	he’ll	be	among	the	
last	to	leave	Shaw	Court	tonight.		

“The	harder	you	work,	the	luckier	you	get,”	JR	
told	convocating	NAIT	students	in	May	while	adding	
an	honorary	diploma	to	a	hefty	cache	of	awards	that	
already	includes	three	honorary	doctor	of	laws	degrees	

and	induction	into	the	Order	of	Canada.	Today,	he	
echoes	the	theme:	“Hard	work	overcomes	a	lot		
of	weaknesses.”	

JR	readily	admits	to	learning	that	maxim	the	hard	
way	after	taking	a	minimalist	approach	to	his	business	
administration	degree	at	Michigan	State	University.	“I	
worked	just	hard	enough	to	get	through,	and	I’ve	paid	
for	it	all	my	life,”	he	says.	“But	I	did	get	a	PhD	in	the	
business	of	life.”

JR’s	on-the-job	training	began	as	a	youth	in	
rural	Ontario.	“My	dad	was	an	entrepreneur	of	huge	
magnitude,”	JR	says.	“I	consider	him	the	first	generation	
in	this	business.”	Alongside	successful	exploits	in	
trucking,	pipeline	construction,	drive-in	theatres	and	
pipe-coating,	Francis	Shaw	invested	in	London,	Ontario’s	
fledgling	cable	industry	in	1953	–	and	urged	his	sons	to	
do	the	same.	

Both	JR	and	his	brother,	Les,	began	their	careers	in	
their	father’s	Ontario	pipe-coating	business,	which	was	
ahead	of	the	pack	in	both	materials	and	application.	
With	a	branch	plant	in	Regina	and	plans	gelling	for	
another	in	Edmonton,	JR	persuaded	his	wife,	Carol,	
to	move	to	Edmonton	in	the	early	’60s	to	eliminate	
his	frequent	westward	commutes.	Suddenly	deprived	
of	cross-border	TV	signals	and	recalling	his	father’s	
prediction	that	cable	would	grow,	JR	began	laying	the	
groundwork	for	cable	in	Edmonton	even	as	he	built	the	
pipe-coating	plant.	(That	plant	is	now	part	of	ShawCor,	
a	global	energy	services	company	led	by	Les’s	branch	of	
the	family.)	

Introducing	cable	to	Edmonton	took	persistence.	
It	wasn’t	until	1970,	four	years	after	incorporating	as	
Capital	Cable	Television	Co.	Ltd.,	that	the	Shaws	won	
a	licence	here.	What’s	more,	their	licence	covered	less	
than	half	of	Edmonton	and	allowed	import	of	just	one	
commercial	and	one	noncommercial	station.	Given	
those	parameters,	cable	operators	in	Vancouver	and	
Ontario	predicted	failure,	JR	recalls.	“We	didn’t	yet	have	
the	experience	of	the	baseball	field	in	Iowa,	but	we	said,	
‘If	we	build	it,	more	will	come.’”	

JR’s	first	foray	into	B.C.	reflected	the	same	penchant	
for	opening	doors	through	friendly	relationships	that	
marked	his	father’s	path.	Stuck	in	Penticton	with	an	
ailing	motorhome,	JR	and	Jim	visited	Lloyd	Gartrell,	
the	cable	pioneer	in	that	part	of	Eden.	On	hearing	that	
Gartrell	had	just	agreed	to	sell	the	business	pending	
regulator	approval,	JR	said,	“If	it	doesn’t	work	out,	just	
give	us	a	call.”	The	call	came	and,	after	some	serious	
negotiation,	JR	and	the	team	had	a	good	excuse	to	
holiday	in	the	Okanagan	–	if	they	could	find	the	time.

Mergers,	buyouts	and	swaps	have	escalated	in	the	
decades	since,	building	an	empire	that	now	includes	
cable,	direct-to-home	satellite,	high-speed	Internet,	
telecommunication	services,	digital	telephone,	radio/
television	stations	and	specialty	channels	–	not	to	
mention	side	ventures	and	community	service.		

“thE hardEr you work  
thE luckiEr you gEt… 
hard work ovErcomEs a 
lot of wEaknEssEs.”
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TECHLIFE JOINED THE SUPERINTENDENT OF THE ROYAL MAYFAIR GOLF CLUB 
AUG. 14 DURING A PRACTICE ROUND AT THE CN CANADIAN WOMEN’S OPEN.

nait alumna grooms greens 
For world’s leading golFers

Story by 
raynE Kuntz

PhotoS by 
Jason nEss on par

with the best

This	is	the	biggest	and	highest-profi	le	assignment	of	Debbie	
Amirault’s	career.	

The	superintendent	of	Edmonton’s	Royal	Mayfair	Golf	Club	has	
been	at	the	course	since	4	a.m.,	making	sure	conditions	will	be	perfect	
when	the	best	female	golfers	in	the	world	tee-off	later	today	for	their	
practice	round	at	the	CN	Canadian	Women’s	Open.

At	6	a.m.	she	heads	to	the	driving	range,	where	she	starts	a	
hole-to-hole	inspection	–	part	of	her	daily	routine	throughout	the	
tournament,	the	only	Canadian	stop	on	the	LPGA	Tour.

“Aaron,	let’s	do	four	strips	tomorrow	and	that	dew	has	got	to	be	
off	those	tees,”	she	says	to	assistant	Aaron	Francoeur,	explaining	how	
wide	she	wants	the	grass	cut	on	the	driving	range.	

“Okay,	for	sure.”
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i nEvEr saw a brown 
spot out thErE."

  — michelle wie
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Superintendents	from	other	golf	courses	are		
also	helping	during	the	tournament.	“We	are	a	close	
bunch,	everyone	helps	each	other	out,”	Amirault	says.		
“I	get	emotional	just	thinking	about	all	the	support	I	
have	received.”	

When	she	arrives	at	the	10th	hole,	a	couple	of	her	
colleagues	are	checking	the	speed	of	the	greens	with	a	
rudimentary	wooden	device	called	a	Stimpmeter.	

“You	are	at	11.3?	So	we	are	going	to	go	for	11.3	to	
11.5,”	Amirault	tells	Wade	Peckham,	the	superintendent	
of	Edmonton’s	Highlands	Golf	Club.	

Consistency	is	a	top	priority	when	grooming	greens	
for	the	pros.	“That	is	what	the	LPGA	wants	us	to	keep	
them	at	all	week.	Because	if	[the	golfers]	are	practicing	
now	and	all	of	a	sudden	it	goes	to	14	(a	faster	speed)	on	
their	starting	round,	it	screws	them	up,”	she	says.

Amirault	is	one	of	the	few	women	to	reach	the	level	
of	superintendent.	She	graduated	from	NAIT’s	Turfgrass	
Management	program	in	Fairview	in	1980	and	has	spent	
most	of	her	career	at	the	Mayfair.	

cn canadian women’S open 
royal mayfair golf club  
edmonton 
aug. 13-19, 2007
•  winner lorena ochoa 

•  ochoa Finished 16-under with a 268 total

•  she earned $337,500 For the win

•  during her televised acceptance speech, ochoa thanked debbie amirault 
and her crew For the excellent condition oF the golF course

•  a record crowd oF nearly 65,000 took in the tournament 

•  the royal canadian golF association has said the tournament will be 
back in edmonton

She	says	the	course	was	an	easy	sell	to	LPGA	
officials.	“The	Royal	Mayfair	has	a	reputation.	It	is	a	
Stanley	Thompson	course	and	has	been	chosen	as	one	
of	the	top	100	courses	in	Canada.”	

If	you	ask	long-time	members	of	the	Mayfair,	
or	tournament	officials,	they’ll	tell	you	Amirault’s	
dedication	is	a	big	part	of	what	makes	the	Mayfair	
worthy	of	hosting	this	calibre	of	golfers.	

“When	you	think	about	what	goes	into	pristine	
conditions	–	first	of	all	you	have	to	have	an	expert.	
[Amirault]	is	an	expert,	there	is	no	question	about	
that,”	says	Rick	Desrochers,	chief	operating	officer	
and	managing	director	of	championships	for	the	Royal	
Canadian	Golf	Association.

The	Mayfair	has	hosted	its	share	of	top	golfers,	but	
nothing	compared	to	this	field.	The	talent	includes	the	
LPGA’s	No.	1	ranked	player,	Lorena	Ochoa,	Canadian	
superstar	Lorie	Kane	and	teen	phenom	Michelle	Wie.	

Wie,	who	at	the	tender	age	of	17	has	already	played	
some	of	the	finest	courses	in	the	world,	doesn’t	hesitate	
when	asked	to	rank	the	Mayfair.		

“It’s	one	of	my	top,	favourite	courses.	The	condition	is	
awesome.	I	never	saw	a	brown	spot	out	there.”	

When	the	comment	is	relayed	to	Amirault,	you		
can	tell	by	her	smile	it’s	that	kind	of	praise	that	makes	
the	months	of	work	and	the	long	days	that	still	lie		
ahead	worthwhile.	

“Most	superintendents	don’t	like	the	spotlight	or	
high	profile,”	she	says.	“We	like	to	do	our	job	and	do	it	
well,	but	we	like	to	be	recognized	and	respected.”	

Amirault	tries	hard	to	recognize	her	crew’s	efforts.	
Beside	a	sign	that	reads,	“Deb’s	Dirt	Boys	and	Girls	
Club,”	there’s	a	patio	where	her	workers	can	refuel		
and	relax.	And	she’s	planned	a	bash	when	the	
tournament	ends.	

But	that’s	still	several	days	away	and	there’s	plenty	
of	work	ahead.	After	all,	it’s	only	Tuesday;	the	real	
pressure	hits	Thursday	when	the	golfers	start	playing	
for	the	$2.25	million	purse	and	the	Mayfair’s	perfectly	
manicured	greens,	fairways	and	bunkers	are	televised	
around	the	world.		

Amirault	speeds	off	in	her	golf	cart.	Minutes	later	
and	halfway	down	No.	10	fairway,	she	calls	Francoeur	on	
the	two-way	radio.	“You	need	to	send	someone	down	
10,	there	are	little	grass	clippings	all	over	the	place.	You	
tell	them	to	go	up	and	down	the	fairway;	I	don’t	want	to	
see	a	grass	clipping.”	

“You	got	it.”
“Then	double-check	them.”
Amirault	is	a	bundle	of	energy	despite	the	early	hour	

and	the	single-digit	temperature.	With	her	mitts	on,	her	
breath	as	visible	as	the	mist	coming	off	the	ponds	and	a	
radio	clenched	in	her	hand,	it’s	full	steam	ahead.	

Ask	any	of	her	staff	and	they’ll	tell	you	she’s	
always	in	overdrive.	But	despite	her	direct	approach	
and	demand	for	prompt	action,	most	refer	to	her	
affectionately	as	“Mom.”	

“My	crew	is	amazing;	I	have	got	guys	that	have	been	
with	me	for	years.”	

below: debbie amirault’S 
ground crew hit the 
courSe before dawn to 
make Sure golferS get a 
perfect lie, even in the 
Sand trapS.
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Amirault	is	one	of	the	few	women	to	reach	the	level	
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Management	program	in	Fairview	in	1980	and	has	spent	
most	of	her	career	at	the	Mayfair.	
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don Jones still has the suitcase his parents gave him when he graduated from 
high school. The maroon and black Sears bag is held together with duct 
tape, but the 40-year-old Ojibway man hangs on to the piece because of 

what it represents.
When he was growing up on the Ketegaunseebee First Nation near Sault Ste. 

Marie, Ontario, the third-youngest of 10 children, Jones’s parents encouraged him 
to study and pursue a career that would not only challenge and excite him, but 
would serve others. When Jones graduated from Grade 12, the expectation was 
he’d leave home to do just that.

“There was a set of luggage as a gift for each child who graduated from high 
school,” says Jones. “It was the next step. It meant you were going somewhere else. 
You got your Grade 12 diploma and then you moved on.”

Jones earned his millwork and carpentry certifi cate (’88) and later, two 
diplomas in engineering technology – construction and architecture (’90 and ’95, 
respectively) – from NAIT. He continues to call Edmonton home and today works 
as a construction project manager for Public Works and Government Services 
Canada.

He’s found the ideal career, but his work at NAIT isn’t fi nished. He is now 
passing on his parents’ enthusiasm for higher learning as vice-president of the 
NAIT Aboriginal Alumni Chapter. 

Jones hopes the new chapter will attract aboriginal students to NAIT, 
foster a sense of belonging in students and encourage them to continue their 
education in spite of roadblocks.

“I personally wanted to get involved because the importance of education 
was instilled in me and my nine brothers and sisters since I can remember,” 
says Jones, who previously served on the board of the Canadian Aboriginal 

Science and Technology Society. “All of my brothers and sisters  – and now my 
parents, too – have at least a two-year college diploma. Five have a university 

degree, including three with master’s degrees.”
Diana Blackman, NAIT’s aboriginal liaison co-ordinator, considers Jones 

a role model and has featured him in a NAIT poster series distributed to First 
Nations and Métis communities.

“It’s important for us to be visible,” says Blackman. “When you see 
someone from your community being successful and profi led like that, you 

think, ‘I can do that too’.”
Last year, NAIT had approximately 300 full-time aboriginal 

students. Blackman suspects the number is higher since many 
students are reluctant to identify themselves as aboriginal – an 
attitude the alumni chapter hopes will change.  

For more information on NAIT’s Aboriginal Alumni 
Chapter, contact Diana Blackman at 780.471.7613 or e-mail 
dianab@nait.ca.		

HITTINg THE ROaD 
to higher education

parentS’ expectationS pave the 
way for aboriginal role model
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hello From sunny st. vincent and the grenadines!

March 8, 2007

Directing	a	fi	lm	crew	to	produce	a	promotional	DVD	for	the	Ministry	
of	Tourism	and	Culture	is	everything	I	thought	it	would	be	–	and	
more!	We’ve	spent	the	past	three	days	sailing	through	the	gorgeous	
Grenadines	on	a	chartered	yacht,	stopping	to	capture	the	beauty	of	each	
island	to	share	with	tourists	around	the	globe.	

After	writing	an	unsolicited	proposal	to	the	government,	landing	the	
$200,000	contract,	writing	the	fi	lm	script,	hiring	the	crew	and	planning	
the	logistics	of	this	14-day	fi	lm	shoot	in	the	Caribbean,	it’s	exciting,	
rewarding	and	surreal	to	be	standing	here	on	the	white	sand	beach,	
watching	my	vision	come	to	life.	

When	I	went	into	advertising,	I	never	dreamed	I’d	be	lucky	enough	to	
market	a	country	–	never	mind	one	that’s	made	up	of	32	picturesque	
islands	and	cays	in	the	calm,	turquoise	waters	of	the	Caribbean!	I	guess	

it	just	goes	to	show	that	if	you	have	an	idea,	no	matter	how	farfetched	–	
like	pitching	promotional	videos	to	the	tourism	ministries	of	20	islands	
–	you	should	pursue	it…it	just	might	take	you	places.

Gotta	run,	we’re	about	to	fi	lm	Donald	Trump’s	fi	ve-star	resort	on	the	
island	of	Canouan!

Cheers,	

Krista turKo 
(MARKETING	’06)
marketing director media-masters 
creative communications inc.

Krista Turko was named one of the 
2007 Sizzling 20 under 30 by 
Edmontonians magazine. 

PhotoS by toM haWKins 

Web extra
Watch	the	promotional	video.	

techlifemag.ca/stvincent.htm
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The sands
just shifted.

Be there.

The Long Lake Project is a unique joint venture of two 

companies with a shared vision for oil sands development—

Nexen and OPTI Canada Inc. Each company brings a distinct 

skill set, background experience and perspective to the 

project. Together, we make an innovative and exciting team, 

collaborating on a truly new type of oil sands development.

For information and to apply, go to

www.longlake.ca

Things	here	are	busy	as	usual,	maybe	even	a	little	busier.	The	number	
of	patients	at	the	HIV	Care	and	Treatment	Centre	at	Kagera	Regional	
Hospital	in	Bukoba	continues	to	rise	and	all	of	the	organizations	behind	
the	centre	want	statistics,	so	the	database	I	developed	as	a	volunteer	IT	
manager	is	quite	popular.	

I’ve	also	started	a	database	for	Partage	Tanzania	–	an	NGO	that	helps	
overburdened	families	and	orphans	–	to	track	results	of	a	homeopathic	
malaria	prophylaxis	trial	the	organization	started.	I	didn’t	really	need	any	
more	work,	but	it’s	interesting	and	Partage	is	a	great	organization.	

My	girlfriend	Alana	Hardy	works	with	them	on	a	volunteer	basis.	She	
really	likes	working	with	the	orphans	–	she’s	only	been	here	a	month	and	
she’s	already	taken	in	a	grumpy	little	character	named	Baraka	who	was	
living	at	the	shelter	we’ve	been	supporting	in	the	village.	He’s	probably	
about	two,	but	is	small	for	his	age.	We	think	he	was	undernourished	for	
a	long	time	and	then	he	became	sick.	Alana	has	spent	the	last	10	days	
caring	for	him	at	a	mission	hospital	about	55	kilometres	out	of	town.	

Once	he	gets	over	the	malaria	and	an	intestinal	infection,	we’re	going	to	
bring	him	home	to	stay	with	us	until	he’s	stronger.	

Alana,	a	registered	nurse,	is	getting	a	close	look	at	health	care	here		
and	really	appreciates	how	good	it	was	to	work	in	the	Canadian	health	
care	system.

I’ve	got	an	old	piki piki	(motorcycle)	now	and	it’s	been	great	for	getting	
back	and	forth	between	work	and	the	hospital.	I	really	enjoy	cruising	
across	the	lush	African	countryside.	You	should	try	it	sometime.	

Well,	I	guess	that’s	all	the	news	for	now.	Hope	everything	in	Edmonton		
is	well.	Try	to	stay	warm.		

WaynE goodE 
(COMPUTER	ENGINEERING	TECHNOLOGY	’99)	
nait computer engineering technology instructor

On leave from NAIT, Wayne Goode travelled to Bukoba, Tanzania in February 2006, 
for a two-year term with Voluntary Services Overseas Canada. 

greetings From tz,
octobEr 4, 2007

top: in addition to 
volunteering for 
the hiv centre, 
wayne goode (in 
green) haS alSo 
been helping 
improve living 
conditionS for 
orphanS. “after my 
firSt viSit to the 
orphanage, i waS 
Shocked and quite 
upSet. no children 
Should have to 
live in theSe typeS 
of conditionS,” he 
SayS. 

bottom left two 
imageS: a bedroom 
before and after 
renovationS. the 
children now 
have bunk bedS, 
along with new 
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thankS to a grant 
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The sands
just shifted.

Be there.

The Long Lake Project is a unique joint venture of two 

companies with a shared vision for oil sands development—

Nexen and OPTI Canada Inc. Each company brings a distinct 

skill set, background experience and perspective to the 

project. Together, we make an innovative and exciting team, 

collaborating on a truly new type of oil sands development.

For information and to apply, go to

www.longlake.ca

Things	here	are	busy	as	usual,	maybe	even	a	little	busier.	The	number	
of	patients	at	the	HIV	Care	and	Treatment	Centre	at	Kagera	Regional	
Hospital	in	Bukoba	continues	to	rise	and	all	of	the	organizations	behind	
the	centre	want	statistics,	so	the	database	I	developed	as	a	volunteer	IT	
manager	is	quite	popular.	

I’ve	also	started	a	database	for	Partage	Tanzania	–	an	NGO	that	helps	
overburdened	families	and	orphans	–	to	track	results	of	a	homeopathic	
malaria	prophylaxis	trial	the	organization	started.	I	didn’t	really	need	any	
more	work,	but	it’s	interesting	and	Partage	is	a	great	organization.	

My	girlfriend	Alana	Hardy	works	with	them	on	a	volunteer	basis.	She	
really	likes	working	with	the	orphans	–	she’s	only	been	here	a	month	and	
she’s	already	taken	in	a	grumpy	little	character	named	Baraka	who	was	
living	at	the	shelter	we’ve	been	supporting	in	the	village.	He’s	probably	
about	two,	but	is	small	for	his	age.	We	think	he	was	undernourished	for	
a	long	time	and	then	he	became	sick.	Alana	has	spent	the	last	10	days	
caring	for	him	at	a	mission	hospital	about	55	kilometres	out	of	town.	

Once	he	gets	over	the	malaria	and	an	intestinal	infection,	we’re	going	to	
bring	him	home	to	stay	with	us	until	he’s	stronger.	

Alana,	a	registered	nurse,	is	getting	a	close	look	at	health	care	here		
and	really	appreciates	how	good	it	was	to	work	in	the	Canadian	health	
care	system.

I’ve	got	an	old	piki piki	(motorcycle)	now	and	it’s	been	great	for	getting	
back	and	forth	between	work	and	the	hospital.	I	really	enjoy	cruising	
across	the	lush	African	countryside.	You	should	try	it	sometime.	

Well,	I	guess	that’s	all	the	news	for	now.	Hope	everything	in	Edmonton		
is	well.	Try	to	stay	warm.		

WaynE goodE 
(COMPUTER	ENGINEERING	TECHNOLOGY	’99)	
nait computer engineering technology instructor

On leave from NAIT, Wayne Goode travelled to Bukoba, Tanzania in February 2006, 
for a two-year term with Voluntary Services Overseas Canada. 
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top: in addition to 
volunteering for 
the hiv centre, 
wayne goode (in 
green) haS alSo 
been helping 
improve living 
conditionS for 
orphanS. “after my 
firSt viSit to the 
orphanage, i waS 
Shocked and quite 
upSet. no children 
Should have to 
live in theSe typeS 
of conditionS,” he 
SayS. 

bottom left two 
imageS: a bedroom 
before and after 
renovationS. the 
children now 
have bunk bedS, 
along with new 
mattreSSeS, 
bedding and 
moSquito netS, 
thankS to a grant 
from the britiSh 
high commiSSion.

bottom right two 
imageS: the laundry 
area before and 
after renovationS.



people 3 qUESTIONS; 10 pEOplE peopleREaDINg ROOM

we asked 10 people to weigh in on 
three galvanizing Questions. here's 
what we heard.

off thE SHElf
we asked Four 
successFul 
entrepreneurs 
to recommend 
a business-
related book 
they’ve recently 
pulled oFF  
their shelves. 
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carla alExandEr 
NAIT	grad,	Chef	and	owner	of		
Soul	Soup	

destination:	New	York	City!	

skill:	The	ability	to	work	with	
different	types	of	people	–	you	
can’t	go	wrong	if	you	treat	people	
the	way	you’d	like	to	be	treated.

brand:	Edmonton’s	Greens,	Eggs	
&	Ham	food	suppliers.

John choMiaK  
2007	Distinguished	Friend	of	
the	Institute;	President	&	CEO	of	
Hemisphere	Engineering	Inc.

destination:	Anywhere	a	cruise	
ship	is	going.	

skill:	A	good	attitude	and	good	
communications	skills.

brand:	Hemisphere	and	Charolais	
cattle.	

gavin dudEnEy		
Project	director,	The	
Consultants-E;	Architect	of	NAIT	
Virtual	Campus	in	Second	Life

dEstination:	Brazil.

sKill:	Multi-tasking!

brand:	I’m	not	very	brand-
oriented,	but	I	do	love	Sony	
laptops.

don JonEs  
NAIT	grad;	VP	of	NAIT’s	
Aboriginal	Alumni	Chapter

destination:	Banff.	

skill:	The	ability	to	work	in	a	team	
environment.

brand:	Tim	Hortons.

pEggy Mactavish  
NAIT	director	of	R&D	

destination:	Turkey	–	hands	
down.	

skill:	Communication	–	without	
it	you’re	isolated	and	business	
stagnates.

brand:	Any	tried-and-true	brand.

lEannE Mccarthy 
NAIT	director	of	recruitment	and	
student	life

destination:	Home	–	Pasadena,	
Newfoundland	&	Labrador.	

skill:	Critical	analysis.

brand:	I	don’t	consume	by	brand,	
but	NAIT	is	the	brand	dearest	to	
my	heart!

MarK nicKEl 
NAIT	grad,	2007	Spirit	of	NAIT	
award-winner	and	environmental	
specialist

destination:	Home	to	Saskatoon	
–	or	any	place	I	haven’t	been	
before.	

skill:	Being	organized	and	on	
time.

brand:	Any	brand	that	gives	me	
the	best	quality	for	a	reasonable	
price.

donald J. oboroWsKy  
NAIT	grad;	President	&	CEO	of	
Waiward	Steel	Fabricators	Ltd.

destination:	Anywhere	in	the	
world	I	have	not	yet	been.	

skill:	The	sound	application	of	
one’s	mind.	

brand:	Waiward!

lynda stEElE  
NAIT	2005	honorary	diploma	
recipient;	News	anchor,	Global	TV	
Edmonton

destination: Canmore.	

skill:	Flexibility	–	being	able	to	
react	quickly	and	efficiently	to	
unexpected	developments	with	
grace,	intelligence,	creativity	and	
good	humour.

brand:	Global,	of	course!	–	and	
Lululemon.

tErry Wald  
NAIT	HR	director

destination:	The	Okanagan.	

skill:	Interpersonal	skills.

brand:	Other	than	NAIT	–	BMW.	
It	consistently	conveys	an	image	
of	quality,	performance,	luxury	
and	reliability.

NortherN tigers: BuildiNg ethical caNadiaN  
corporate champioNs  
Dick	Haskayne	with	Paul	Grescoe	(2007)

Recommended	by: Jr shaW,	executive	chair	of	Shaw		
Communications	Inc.,	and	2007	Honorary	Diploma	recipient

This	memoir	and	personal	manifesto	of	Calgary	business	leader	Dick	
Haskayne	gets	the	nod	from	the	NAIT	School	of	Business	namesake	for	
its	corporate	survival-of-the-fittest	message.	Haskayne	uses	colourful	
anecdotes	to	recount	his	successful	career	and	commitment	to	business	
ethics	and	private	philanthropy,	addressing	the	need	to	create	domestic	
tigers	that	can	withstand	“predatory	takeovers	by	foreign	corporations.”

the aNgel iNside: 
michelaNgelo’s secrets 
for followiNg Your 
passioN aNd fiNdiNg the 
work You love 	
Chris	Widener	(2007)

Recommended	by:		
Krista turKo,	marketing	
director	with	Media-Masters		
Creative	Communications	Inc.		
(Marketing	’06)

A	business	parable	with	a	powerful	message,	The Angel Inside	“conveys	
the	powerful	message	that	there	is	a	masterpiece	within	each	of	us,	
waiting	to	emerge,”	says	Turko,	“and	that	true	success	in	both	your		
life	and	your	work	stems	from	doing	what	you	truly	love	–	following	
your	passion.”	

the greatNess guide: the 10 Best lessoNs life has taught me 
Robin	Sharma	(2006)

Recommended	by:	travis holoWach,	owner	of	ComFree	Edmonton		
(Marketing	’99	and	Finance	’00)

Holowach	enjoyed	the	big-picture	approach	of	this	book,	recommended	
through	the	local	Entrepreneurs’	Organization.	The	book	focuses	on	
changing	the	way	people	think	and	manage	their	lives.	Given	his		
hectic	schedule,	he	found	the	bite	size	portions	of	the	book	–	most	
chapters	were	no	more	than	two	pages	–	easy	to	get	into	and	read	on-
the-go.	“Like	having	a	coach	by	my	side,	I	would	learn	a	new	idea	and	
practise	that	for	the	day.	Before	I	knew	it,	I	was	thinking	like	a	totally	
different	person.”	

the world is flat [further updated aNd expaNded;  
release 3.0]: a Brief historY of the tweNtY-first ceNturY		
Thomas	L.	Friedman	(2007)

Recommended	by:	toM shEpansKy,	partner,	Rethink	Communications		
(Marketing	’83).

Shepansky	says	Pulitzer	Prize-winning	New	York	Times		
journalist	Thomas	Friedman’s	update	on	globalization	“makes	me		
think	differently.”

Now	in	its	third	edition,	The World is Flat	details	the	rapid	changes	
in	technology	and	communications	that	have	levelled	the	economic	
playing	field,	putting	people	–	not	countries	or	companies	–	in	the	
driver’s	seat	of	“Globalization	3.0,”	with	terrorists	using	the	same	tools	
of	the	flat	world	to	their	own	ends.	“This	book	takes	a	look	at	our	history	
to	provide	us	with	great	perspective	on	the	future,”	says	Shepansky.
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16,000 
ways 
Alberta 
measures 
success.

Your way ahead.

Alberta's economy is surging ahead in a powerful wave of growth. Technology drives that growth and technology professionals make it happen every day. ASET,
the Association of Science and Engineering Technology Professionals of Alberta, is made up of over 16,000 of these skilled men and women. They're the difference
between ‘On’ and ‘Off’ in the oil and gas sector, telecommunications, construction, computers, chemistry and dozens of other industries in full growth mode.
Take the next step in your career and become a certified technician or technologist with ASET. You’ll be joining a group of well-respected professionals that are
eagerly sought by employers in today’s hot economy.

To find out more about the many benefits of ASET membership, call 780.425.0626 or 1.800.272.5619 or visit our website at www.aset.ab.ca.
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SORE EyES for sight?

A:	You	will	not	damage	
your	eyes	by	
wearing	different	

optical	prescriptions.	After	
switching	you	may	feel	nauseated,	
develop	a	headache	or	objects	
may	be	blurred,	but	these	are	
symptoms	of	adaptation.	

Q: s. kwong  
(computer systems technology ‘00) asks, 

Vision	is	a	function	of	the	brain.	
Eyes	are	like	camera	lenses	that	
gather	information,	but	it	is	the	
brain	that	translates	information	
into	images.	

With	a	new	prescription,	floors	
and	walls	often	seem	to	have	
new	curves,	but	the	distortions	
disappear	within	hours	to	a	
couple	of	days.	This	effect	is	the	
brain	adapting	to	the	information	
based	on	a	new	optical	
prescription.

When	alternating	between	two	
pairs	of	glasses,	you	will	often	
notice	a	“swim”	effect	with	the	
newest	pair.	Even	with	two	sets	
with	the	same	prescription,	a	
simple	thing	such	as	a	different	
front	curve	can	cause	discomfort,	
but	you	should	typically	adapt	
within	minutes	to	a	few	hours.

If	you	don’t	adapt	to	a	new	
prescription	fairly	quickly,		
you	should	consult	your	
dispensing	optician.	

r. drEW JEffriEs 
Program coordinator 
nait oPtical ScienceS

PhotoS by  
Jason nEss and lEigh frEy

eye glaSSeS Provided  
by viSionmed

“doeS it harm your eyeS to 
Switch between two pairS of 
glaSSeS with Slightly different 
preScriptionS?”

do you have a queStion  
you’d like to See anSwered? 
Submit	it	to	editor@techlifemag.ca	
and	one	of	NAIT’s	many	experts	may	
provide	an	answer	in	a	future	issue.	
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digital photography allows For unlimited 
experimentation, giving you the ability to view 
images immediately and the opportunity to 
correct any problems that may have occurred. 

here, we look at how to take better pictures 
indoors by adjusting a Few camera settings 
and ensuring proper lighting. 

TIp:  
recommended iso usage:

iso 50 For brightly lit 
scenes

iso 100-200 For normal 
well- lit scenes

iso 400 and higher For 
darker scenes

2. USE THE EXPOSURE COMPENSATION

Exposure	compensation	(some	cameras	may	refer	to	it	as	EV	or	exposure	value)	allows	you	to	adjust	the	exposure	
by	increasing	or	decreasing	the	amount	of	light	that	is	being	recorded.	Increasing	your	exposure	by	+0.3	or	more	
will	brighten	your	image	while	decreasing	your	exposure	by	–0.3	or	more	will	darken	your	image.	

iso 100 iso 200 iso 400

bETTER pIcTURES INDOORS
Have	you	ever	taken	a	picture	and	thought	to	yourself	“Wow,	that	is	going	to	be	a	great	picture!”	but	
when	you	looked	at	the	display	it	was	not	as	good	as	you	expected?	

This	happens	because	the	human	eye	has	the	amazing	ability	to	process	and	adjust	information	
accurately.	Most	of	the	time,	digital	cameras	also	do	this,	but	sometimes	they	can	be	tricked,	leaving	you	
with	a	disappointing	image.	

Don’t	give	up	because	of	a	disappointing	image.	Often	by	making	simple	adjustments	to	your	camera’s	
settings,	you	can	correct	these	problems.	Read	your	camera	manual	and	get	to	know	your	camera’s	
features	and	how	to	use	them.	Always	keep	the	manual	close	for	reference.	And,	experiment	with	test	
shots	around	the	house	before	the	big	event.

This	problem	is	a	result	of	incorrect	exposure.	There	are	two	simple	ways	to	correct	exposure	problems.

1. ADJUST THE ISO 

ISO	(International	Organization	for	Standardization)	settings	determine	the	sensitivity	and	responsiveness	to	
light.	A	brighter	scene	requires	a	lower	ISO	setting,	while	a	darker	scene	requires	a	higher	ISO.

adJustEd ExposurE: -1 norMal ExposurE adJustEd ExposurE: +1 

tip: 
iF your subject is back-
lit increase the expo-
sure by +1 to brighten 
the subject or decrease 
the exposure by -1 to 
create a silhouette.

TIp:  
use the lowest iso  
possible. the higher the 
iso usually means more 
noise and less sharp 
images.

taking proFessional 
Quality pictures with 
tips From nait alum and 
staFF photographer 
leigh Frey. 

cORREcTINg IMagES THaT appEaR TOO lIgHT OR TOO DaRk

picturE pERfEcT

tip: 
overexpose your 
subject by +1 to 
give skin a Flaw-
less appearance.
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digital photography allows For unlimited 
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here, we look at how to take better pictures 
indoors by adjusting a Few camera settings 
and ensuring proper lighting. 
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now that you know 
how to take better 
pictureS, it’S time to 
Show them off.

Wherever	life	finds	you,	
techlife	magazine	would	like	
to	profile	interesting	stories		
in	upcoming	Postcards		
(p.	47-49).	Submit	your	
stories	and	images	(300	dpi	
or	greater)	for	consideration	
to	editor@techlifemag.ca.	

tips for red-Eye reduction

Red-eye,	visible	in	colour	photos	taken	with	flash,	is	caused	by	light	reflecting	
off	the	blood	vessels	of	a	person’s	retina.	Photoshop	CS3	has	a	great	automated	
feature	that	removes	red-eye.

The	image	must	be	in	RGB	mode.	

• image menu > mode > rgb color

In	the	Tools	Palette	choose > red eye tool

(This	tool	is	grouped	with	the	Spot	Healing	Brush,	Healing	Brush	and	Patch	tool.)

Simply	click	on	the	red-eye	area.

If	necessary	adjust	the	pupil	size	and/or	Darken	Amount	settings,	undo	the	
correction	and	try	again	to	get	the	desired	result.

In	cases	where	you	find	that	the	Red	Eye	tool	does	not	detect	the	red-eye	area,	
here’s	how	to	do	it	manually.

Create	a	new	layer	and	draw	a	circle	over	the	pupil.	Feather	the	area	to	soften	
the	edge.

• Select menu > feather (or in Some verSionS modify > feather)

Use	the	Eyedropper	tool	in	the	Tools	Palette	to	sample	the	pupil	colour	from	a	
different	area.	Using	the	Paint	bucket	tool	fill	the	circle	with	the	sampled	colour.

Choose	the	Layer	Blending	mode	that	works	best	for	the	area.	

Select	from	overlay or Soft light

seeing RED? 

Often	when	taking	pictures	indoors,	the	overall	photograph	may	look	good	but	your	subject	may	appear	dark	or	have	
shadows	under	the	eyes.

Try	using	your	flash.	By	using	your	flash	you	can	fill	in	the	shadows	to	give	your	subject	a	more	flattering	appearance.	

Some	cameras	give	you	the	option	to	turn	the	intensity	of	the	flash	down.	By	using	this	option,	you	can	enhance	the	
photograph	even	further.		 	

no flash full poWEr of thE flash intEnsity of thE flash -1

TIp: 
you may want to try 
using your Flash when 
your only option is to 
photograph in direct 
sunlight. this will 
minimize harsh shadows.

TIp: 
iF your subjects appear 
to be too bright when 
using your Flash, try 
taking a step back.

aDJUSTINg THE flaSH fOR aN OpTIMal SHOT

dErEK luE  
techlife art director

be part of  
Something big

an inStitute of technology committed to Student SucceSS
11762 – 106 Street nw, Edmonton, Alberta Canada  t5g 2r1

join our winning team
NAIT	has	earned	a	lot	of	attention	for	
big	things	lately:

•	 $1-billion	campus	expansion	plan	
underway,	providing	increased	
access	to	leading-edge	technical	
education

•	 one	of	Alberta’s	most	respected	
corporations	in	2007	

•	 one	of	Alberta’s	top	35	employers	
two	years	running

Behind	the	success	is	a	dedicated,	
dynamic	team	of	instructors	and	
administrative	professionals.	A	team	
that’s	growing	as	fast	as	our	initiatives	
and	results.	

See how you can get on board: 
www.nait.ca/hr/careers

TIp: 
keep in mind that the 
closer your subject is 
to the window, the more 
intense the light will 
be and the more your 
subject will be lit.

DIRECT SUNLIGHT

Avoid	harsh,	contrasting	light	that	is	created	by	the	sun	
shining	directly	into	a	room.	This	will	create	unflattering	
shadows	on	your	subject.

Instead,	choose	a	location	that	is	not	in	direct	sunlight	
or	has	light	created	from	an	overcast	day.	This	type	of	
light	has	a	soft,	natural	quality	that	is	more	flattering	to	
your	subject.	

INDIRECT SUNLIGHT 

This	photo	was	taken	at	the	same	time	as	the	direct	
sunlight	shot,	but	three	steps	out	of	the	direct	sunlight.	

cHOOSINg a lOcaTION WITH flaTTERINg lIgHT
Another	easy	way	to	create	a	great	photograph	is	by	taking	advantage	of	window	light.

TIp:  
the size oF the window 
and intensity oF light 
will dictate how close 
your subject should be 
to the window.
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corbin
Corbin	Tomaszeski	has	the	kind	of	

laugh	that	might	alarm	you	if	you	were	
sitting	next	to	him	in	a	dark	movie	theatre:	
it	doesn’t	build,	it	just	leaves	his	mouth	in	
one	hearty,	loud	“HA!”	In	conversation,	
however,	the	shock	is	mitigated	by	his	
friendly	smile	and	his	handsome,	slightly	
goofy,	boy-next-door	quality.	

If	you’ve	seen	him	on	the	Food	
Network	reality	show	Restaurant 
Makeover,	in	which	he	and	a	rotating	
collection	of	chefs	help	devise	new	
menus	for	struggling	restaurants,	you	
probably	remember	him	as	the	jovial,	
easy-going	one.	And	sure	enough,	the	
persona	is	no	act.	“The	guy	I	play	on	
Restaurant Makeover	–	that	is	the	guy	I	
am	in	real	life,”	Tomaszeski	says.

We	are	sitting	in	the	swank	
surroundings	of	Holts	Café,	the	80-
seat	restaurant	he	operates	inside	the	
flagship	Holt	Renfrew	store	in	Toronto’s	
tony	Yorkville	neighborhood.	The	café	
–	a	gleaming,	white-tiled	oasis	tucked	
behind	the	ladies’	lingerie	department	
–	is	populated	almost	exclusively	
by	couture-clad	women	carrying	
overflowing	shopping	bags.	You	get	the	
distinct	impression	some	of	them	are	
here	for	the	cute	35-year-old	chef	as	
much	as	for	the	food.	

kitchen
restaurant makeover host 
reinvents department 
store cuisine

Story by 
scott Macdonald

PhotoS by 
naoMi finlay

As	Tomaszeski	explains,	this	is	not	the	kind	of	
cooking	environment	he	imagined	for	himself	at	the	
outset	of	his	career,	but	he’s	come	to	embrace	it.	“I	truly	
do	love	what	I	do.”	

Raised	on	a	cattle	farm	near	the	tiny	village	of	
Warburg,	Alberta,	Tomaszeski	fell	into	the	culinary	arts	
at	an	early	age.	“I	remember	being	in	the	kitchen	when	
I	was	just	a	little	kid,	watching	my	older	sister	and	my	
mother	cook,”	he	says.	“I	was	barely	the	height	of	the	
stove	and	I’d	be	on	my	tiptoes	looking	to	see	what	was	
going	into	the	pots	and	pans.”	

When	he	got	a	bit	older,	his	mother	capitalized	on	
his	keen	interest	and	delegated	some	of	the	cooking	
chores	to	him.	“I	just	took	over	a	little	bit	of	the	kitchen	
duties	here,	a	little	bit	there,	until	eventually	I	could	do	
it	all	myself.”

At	17,	Tomaszeski	enrolled	in	NAIT’s	School	of	
Hospitality,	graduating	top	of	his	class	in	1992.	He	did	
a	few	years	of	journeyman	work,	then	a	chef	friend	
suggested	he	take	over	his	position	as	executive	chef	at	
the	Holt	Renfrew	restaurant	in	Edmonton.	

“My	immediate	response	was	‘No	way!’”	laughs	
Tomaszeski.	“I	didn’t	want	to	cook	quiche	for	ladies	who	
lunch,	and	the	only	experience	I’d	ever	had	with	Holt	
Renfrew	was	with	a	sales	associate	who	tried	to	spray	
me	with	something	from	the	perfume	counter.”

After	submitting	to	an	interview,	however,	he	realized	
a	position	as	head	chef	–	at	the	still-tender	age	of	24	–	
was	too	good	to	pass	up.	He	also	began	to	see	that	Holt	
Renfrew	was	more	than	sales	clerks	–	that	it	was,	as	he	
insists	now,	the	place	to	go	for	world-class	fare.	

Little	did	he	know	that	he	was	about	to	embark	on	
the	culinary	experience	of	a	lifetime,	that	he	and	his	
team	would	not	only	prove	that	food	is	fashionable,	but	
would	create	gorgeous	food	and	special	events	for	some	
of	the	world’s	most	influential	and	high-profile	people,	
including	top	designers	and	celebrities.

In	the	end,	management	narrowed	it	down	to	him	
and	one	other	candidate.	To	decide	the	matter	they	
came	up	with	a	cook-off.	“Which	is	not	how	these	things	
are	usually	decided,”	he	laughs.	Tomaszeski	never	found	
out	what	the	other	guy	cooked,	but	it	was	clearly	no	
match	for	the	tandoori	chicken	dish	he	prepared.	He	
won	the	contest	and	began	what	turned	out	to	be	a	
three-year	kitchen	stint.	

In	2000,	Tomaszeski	was	asked	to	move	to	Toronto	
–	a	place	he’d	had	no	intention	of	living	–	to	revitalize	the	
food	and	beverage	operations	of	the	Holt	Renfrew	flagship	
store.	Upon	arriving,	he	was	teamed	with	a	merchant	in	
the	store’s	gift	and	gourmet	business	and	told	to	come	
up	with	a	concept	for	the	then-mouldering	rooftop	
restaurant.	“Our	original	idea	was	to	turn	it	into	a	190-seat	
dining	room	–	a	five-star,	gourmet	place.	But	they	came	

back	and	said,	‘No,	that’s	ridiculous,	it’ll	never	fly'.”	
Which	is	when	Tomaszeski	went	back	to	the	

drawing	board	and	hit	on	something	much	simpler	and	
possibly	even	more	buzz-worthy:	the	tartine.	Tartines,	
by	definition,	are	merely	French-style	open-faced	
sandwiches	–	or,	as	Tomaszeski	puts	it,	“bread	with	
spread.”	But	as	he	saw	it,	they	had	two	major	sources	
of	appeal	to	Holt	Renfrew	customers:	nobody	in	North	
America	was	doing	them,	and	they	would	be	made,	in	
this	case,	with	the	reigning	king	of	breads:	Poilâne.	

“I	knew	of	Poilâne	bread	from	my	visits	to	
Vancouver,	when	I’d	go	to	a	food	market	called	Urban	
Fare,”	explains	Tomaszeski.	“They	used	to	fly	it	in	from	
France	and	they’d	call	it	the	$100	loaf.”	

A	heavy	sourdough	bread	with	a	thick	golden	crust,	
Poilâne	is	made	exclusively	in	Paris	and	then	couriered	
to	psychotically	dedicated	carbohydrate	lovers	around	
the	world.	Though	it	doesn’t	actually	cost	$100,	it	is	
expensive:	Tomaszeski	buys	it	in	bulk	for	about	$24	a	
loaf,	but	a	single	loaf	can	set	you	back	$40	or	more.	
“Sometimes	people	ask	why	we	don’t	just	use	bread	
from	the	local	bakery	down	the	street,”	says	Tomaszeski.	
“But	it’s	not	about	that.	It’s	about	setting	us	apart	from	
everybody	else.”	

After	the	sandwiches	became	a	hit	with	customers,	
Tomaszeski	became	known	as	“that	tartine	guy,”	and	he	

was	eventually	tapped	to	appear	on	the	Food	
Network’s	Crash My Kitchen,	a	reality	show	in	
which	he	invaded	people’s	homes	and	showed	

them	how	to	improve	their	terrible	cooking	habits.	
“I	really	had	no	intention	of	ever	being	on	television,”	

he	says.	“But	the	producer	of	the	show	was	a	regular	
customer	and	she	called	and	asked	me	to	audition.”	

Tomaszeski	still	remembers	walking	into	the	casting	
agency:	“I’d	just	left	work,	so	I’m	in	my	white	chef’s	
jacket	looking	totally	dorky	–	like,	‘Hi,	I’m	Mr.	Chef!’	–	
and	there	are	all	these	starving	actors	there,	and	I’m	
thinking	‘I	so	do	not	belong	here…’”

Though	Crash My Kitchen	lasted	only	one	season,	
Tomaszeski	was	subsequently	asked	to	join	the	cast	of	
Restaurant Makeover,	a	much	better	fit.	“On	Crash My 
Kitchen,	I	was	still	new	to	TV	and	I	think	I	was	trying	to	
be	what	other	people	wanted	me	to	be,”	he	says.		
“But	on	Restaurant Makeover	I	get	to	be	myself	–	
sarcastic,	fun,	passionate.”

By	the	end	of	our	interview,	Holt	Renfrew	is	closing	
for	the	day,	and	Tomaszeski	gathers	up	his	things	and	
walks	me	to	the	door.	Heading	down	the	escalator,	I	
ask	him	about	the	slight	controversy	that	has	always	
dogged	Restaurant Makeover:	the	fact	that	so	many	of	
the	restaurant	owners	complain	afterwards	about		
the	“improvements.”	

“Um,	yeah,	I	dunno,	I	think	maybe	it’s	the	(interior)	
designers	that	they	have	the	problem	with,”	he	says.	
Then	he	throws	back	his	head	and	laughs:	“All	I	know	is:	
they	never	complain	about	Corbin	in	the	kitchen!”		

"i had no intEntion of bEing on tv."
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one	hearty,	loud	“HA!”	In	conversation,	
however,	the	shock	is	mitigated	by	his	
friendly	smile	and	his	handsome,	slightly	
goofy,	boy-next-door	quality.	

If	you’ve	seen	him	on	the	Food	
Network	reality	show	Restaurant 
Makeover,	in	which	he	and	a	rotating	
collection	of	chefs	help	devise	new	
menus	for	struggling	restaurants,	you	
probably	remember	him	as	the	jovial,	
easy-going	one.	And	sure	enough,	the	
persona	is	no	act.	“The	guy	I	play	on	
Restaurant Makeover	–	that	is	the	guy	I	
am	in	real	life,”	Tomaszeski	says.

We	are	sitting	in	the	swank	
surroundings	of	Holts	Café,	the	80-
seat	restaurant	he	operates	inside	the	
flagship	Holt	Renfrew	store	in	Toronto’s	
tony	Yorkville	neighborhood.	The	café	
–	a	gleaming,	white-tiled	oasis	tucked	
behind	the	ladies’	lingerie	department	
–	is	populated	almost	exclusively	
by	couture-clad	women	carrying	
overflowing	shopping	bags.	You	get	the	
distinct	impression	some	of	them	are	
here	for	the	cute	35-year-old	chef	as	
much	as	for	the	food.	

kitchen
restaurant makeover host 
reinvents department 
store cuisine

Story by 
scott Macdonald

PhotoS by 
naoMi finlay

As	Tomaszeski	explains,	this	is	not	the	kind	of	
cooking	environment	he	imagined	for	himself	at	the	
outset	of	his	career,	but	he’s	come	to	embrace	it.	“I	truly	
do	love	what	I	do.”	

Raised	on	a	cattle	farm	near	the	tiny	village	of	
Warburg,	Alberta,	Tomaszeski	fell	into	the	culinary	arts	
at	an	early	age.	“I	remember	being	in	the	kitchen	when	
I	was	just	a	little	kid,	watching	my	older	sister	and	my	
mother	cook,”	he	says.	“I	was	barely	the	height	of	the	
stove	and	I’d	be	on	my	tiptoes	looking	to	see	what	was	
going	into	the	pots	and	pans.”	

When	he	got	a	bit	older,	his	mother	capitalized	on	
his	keen	interest	and	delegated	some	of	the	cooking	
chores	to	him.	“I	just	took	over	a	little	bit	of	the	kitchen	
duties	here,	a	little	bit	there,	until	eventually	I	could	do	
it	all	myself.”

At	17,	Tomaszeski	enrolled	in	NAIT’s	School	of	
Hospitality,	graduating	top	of	his	class	in	1992.	He	did	
a	few	years	of	journeyman	work,	then	a	chef	friend	
suggested	he	take	over	his	position	as	executive	chef	at	
the	Holt	Renfrew	restaurant	in	Edmonton.	

“My	immediate	response	was	‘No	way!’”	laughs	
Tomaszeski.	“I	didn’t	want	to	cook	quiche	for	ladies	who	
lunch,	and	the	only	experience	I’d	ever	had	with	Holt	
Renfrew	was	with	a	sales	associate	who	tried	to	spray	
me	with	something	from	the	perfume	counter.”

After	submitting	to	an	interview,	however,	he	realized	
a	position	as	head	chef	–	at	the	still-tender	age	of	24	–	
was	too	good	to	pass	up.	He	also	began	to	see	that	Holt	
Renfrew	was	more	than	sales	clerks	–	that	it	was,	as	he	
insists	now,	the	place	to	go	for	world-class	fare.	

Little	did	he	know	that	he	was	about	to	embark	on	
the	culinary	experience	of	a	lifetime,	that	he	and	his	
team	would	not	only	prove	that	food	is	fashionable,	but	
would	create	gorgeous	food	and	special	events	for	some	
of	the	world’s	most	influential	and	high-profile	people,	
including	top	designers	and	celebrities.

In	the	end,	management	narrowed	it	down	to	him	
and	one	other	candidate.	To	decide	the	matter	they	
came	up	with	a	cook-off.	“Which	is	not	how	these	things	
are	usually	decided,”	he	laughs.	Tomaszeski	never	found	
out	what	the	other	guy	cooked,	but	it	was	clearly	no	
match	for	the	tandoori	chicken	dish	he	prepared.	He	
won	the	contest	and	began	what	turned	out	to	be	a	
three-year	kitchen	stint.	

In	2000,	Tomaszeski	was	asked	to	move	to	Toronto	
–	a	place	he’d	had	no	intention	of	living	–	to	revitalize	the	
food	and	beverage	operations	of	the	Holt	Renfrew	flagship	
store.	Upon	arriving,	he	was	teamed	with	a	merchant	in	
the	store’s	gift	and	gourmet	business	and	told	to	come	
up	with	a	concept	for	the	then-mouldering	rooftop	
restaurant.	“Our	original	idea	was	to	turn	it	into	a	190-seat	
dining	room	–	a	five-star,	gourmet	place.	But	they	came	

back	and	said,	‘No,	that’s	ridiculous,	it’ll	never	fly'.”	
Which	is	when	Tomaszeski	went	back	to	the	

drawing	board	and	hit	on	something	much	simpler	and	
possibly	even	more	buzz-worthy:	the	tartine.	Tartines,	
by	definition,	are	merely	French-style	open-faced	
sandwiches	–	or,	as	Tomaszeski	puts	it,	“bread	with	
spread.”	But	as	he	saw	it,	they	had	two	major	sources	
of	appeal	to	Holt	Renfrew	customers:	nobody	in	North	
America	was	doing	them,	and	they	would	be	made,	in	
this	case,	with	the	reigning	king	of	breads:	Poilâne.	

“I	knew	of	Poilâne	bread	from	my	visits	to	
Vancouver,	when	I’d	go	to	a	food	market	called	Urban	
Fare,”	explains	Tomaszeski.	“They	used	to	fly	it	in	from	
France	and	they’d	call	it	the	$100	loaf.”	

A	heavy	sourdough	bread	with	a	thick	golden	crust,	
Poilâne	is	made	exclusively	in	Paris	and	then	couriered	
to	psychotically	dedicated	carbohydrate	lovers	around	
the	world.	Though	it	doesn’t	actually	cost	$100,	it	is	
expensive:	Tomaszeski	buys	it	in	bulk	for	about	$24	a	
loaf,	but	a	single	loaf	can	set	you	back	$40	or	more.	
“Sometimes	people	ask	why	we	don’t	just	use	bread	
from	the	local	bakery	down	the	street,”	says	Tomaszeski.	
“But	it’s	not	about	that.	It’s	about	setting	us	apart	from	
everybody	else.”	

After	the	sandwiches	became	a	hit	with	customers,	
Tomaszeski	became	known	as	“that	tartine	guy,”	and	he	

was	eventually	tapped	to	appear	on	the	Food	
Network’s	Crash My Kitchen,	a	reality	show	in	
which	he	invaded	people’s	homes	and	showed	

them	how	to	improve	their	terrible	cooking	habits.	
“I	really	had	no	intention	of	ever	being	on	television,”	

he	says.	“But	the	producer	of	the	show	was	a	regular	
customer	and	she	called	and	asked	me	to	audition.”	

Tomaszeski	still	remembers	walking	into	the	casting	
agency:	“I’d	just	left	work,	so	I’m	in	my	white	chef’s	
jacket	looking	totally	dorky	–	like,	‘Hi,	I’m	Mr.	Chef!’	–	
and	there	are	all	these	starving	actors	there,	and	I’m	
thinking	‘I	so	do	not	belong	here…’”

Though	Crash My Kitchen	lasted	only	one	season,	
Tomaszeski	was	subsequently	asked	to	join	the	cast	of	
Restaurant Makeover,	a	much	better	fit.	“On	Crash My 
Kitchen,	I	was	still	new	to	TV	and	I	think	I	was	trying	to	
be	what	other	people	wanted	me	to	be,”	he	says.		
“But	on	Restaurant Makeover	I	get	to	be	myself	–	
sarcastic,	fun,	passionate.”

By	the	end	of	our	interview,	Holt	Renfrew	is	closing	
for	the	day,	and	Tomaszeski	gathers	up	his	things	and	
walks	me	to	the	door.	Heading	down	the	escalator,	I	
ask	him	about	the	slight	controversy	that	has	always	
dogged	Restaurant Makeover:	the	fact	that	so	many	of	
the	restaurant	owners	complain	afterwards	about		
the	“improvements.”	

“Um,	yeah,	I	dunno,	I	think	maybe	it’s	the	(interior)	
designers	that	they	have	the	problem	with,”	he	says.	
Then	he	throws	back	his	head	and	laughs:	“All	I	know	is:	
they	never	complain	about	Corbin	in	the	kitchen!”		

"i had no intEntion of bEing on tv."
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lamb

1	lb	lamb	rack	(trimmed	and	frenched)

1	cup	red	wine

2	cups	lamb	or	beef	broth

1	bouquet	garni

marinade

4-6	tbsp.	extra	virgin	olive	oil	

1	tbsp.	Dijon	mustard	

2	shallots,	finely	chopped	

1	clove	of	garlic,	finely	chopped

1/2	tsp.	cracked	black	pepper

3	tbsp.	maple	syrup	

topping

3	tbsp.	toasted	pistachio	nuts,	crushed

1	tbsp.	toasted	fennel	seeds,	crushed

1/2	tbsp.	toasted	cumin	seeds,	crushed

1	tbsp.	maple	syrup	

salt	and	pepper	to	taste

method

Combine	marinade	ingredients	and	brush	over	the	
trimmed	lamb	rack.	Marinate	overnight.

Sear	lamb	in	pre-heated	sauté	pan	until	lightly	browned.	
Remove	lamb	and	deglaze	sauté	pan	with	wine	and	
lamb	broth.	Add	bouquet	garni	and	simmer	on	low	heat	
until	reduced	by	half.	Strain	the	sauce	through	a	fine	
sieve	and	season	with	salt	and	pepper	to	taste.	(Option-	
thicken	sauce	by	whisking	in	2	tbsp.	of	small,	chopped	
pieces	of	cold	butter.)

fENNEl aND pISTacHIO cRUSTED laMb lOIN  
with potato crisp, molitErno  
potato purEE + wild mushrooms

reciPe courteSy of
holts cafÉ chEf 

corbin toMaszEsKi

yield: 
3-4 sErvings

To	complete	the	lamb,	use	a	mortar	and	pestle	to	crush	
the	pistachios,	fennel	and	cumin	seeds;	combine.	Brush	
the	top	of	the	seared	lamb	rack	with	maple	syrup	and	
season	with	cracked	black	pepper	and	sea	salt	to	taste.	
Sprinkle	the	nut	and	seed	topping	over	the	maple	glazed	
lamb	rack	and	pat	until	a	thin	crust	is	formed	on	top	of	
the	meat.	Place	crusted	lamb	rack	on	a	small	baking	tray	
and	roast	in	a	pre-heated	400	F	oven	for	approximately	
10-12	minutes.	Remove	from	heat	and	rest	for	10	minutes.	

To	present,	place	one	large	spoonful	of	the	potato	puree	
on	an	oversized	plate.	Arrange	the	crisped	potato	ring	
on	top	of	the	potato	puree.	Slice	the	lamb	rack	into	
individual	chops	and	place	two	pieces	in	the	centre	of	
the	potato	ring.	Serve	with	sautéed	wild	mushrooms	and	
the	lamb	reduction.	

MOlITERNO pOTaTO pUREE 
1	cup	mashed	potatoes

1/4	cup	Moliterno	with	Black	Truffle	–	grated	fine		
(Moliterno	is	black-truffle-infused	pecorino	cheese)

1	tbsp.	extra	virgin	olive	oil	

1	tbsp.	fresh	thyme	leaves

method

Combine	the	warm	mashed	potatoes	with	the	grated	
cheese,	olive	oil	and	fresh	thyme.	Season	with	salt	and	
pepper.	

pOTaTO cRISp
1	large	Yukon	Gold	potato,	peeled	and	trimmed	(top	and	
bottom	cut	off)	

method

Preheat	canola	oil	in	a	deep	fryer	or	heavy	stockpot	
to	325	F.	Peel	and	trim	potato.	Position	potato	on	a	
Japanese-style	vegetable	slicer	with	a	small	to	medium	
sized	julienne	blade;	rotate	and	cut	the	potato	until	long	
thin	strands	are	formed.	Note:	one	large	potato	should	
produce	enough	strands	to	make	3-4	crisps.	

Cut	the	ends	off	a	large,	uniform-in-size	carrot	(an	
English	cucumber,	rolling	pin	or	zucchini	will	also	work).	
Wrap	enough	potato	strands	tightly	around	the	carrot	
to	form	2	1/2	inches	in	length.	Carefully	immerse	the	
wrapped	carrot	in	the	pre-heated	canola	oil	and	fry	for	
approximately	2-3	minutes	or	until	crisp	and	golden	
brown.	Remove	from	oil	and	cool	completely.	Gently	
slide	the	fried	potato	off	the	carrot.	Repeat	this	process	
until	four	potato	crisps	have	been	formed.		
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“every time you go to a party you see 
people using the same kinds oF cheese” 
says holts caFé cheF corbin tomaszeski,  
a selF-proclaimed cheese evangelist. 

"you don’t always have to use cheddar 
and brie!” 

talkin’ about cHEESE

He’s	particularly	confused	by	the	North	American	
apathy	to	blue	and	green	cheeses	–	the	moldier,	stinkier	
ones	with	stronger	flavours…like	Stilton	or	Gorgonzola.	
“I	think	people	tend	to	shy	away	from	them	because	they	
just	don’t	know	what	to	do	with	them	or	because	they	
think	they’re	just	too	strong	to	eat,”	he	explains.	“But	
you	know	what?	You’ve	gotta	get	past	that!	Just	plug	
your	nose,	put	the	cheese	in	your	mouth	and	taste	it	
before	you	smell	it.	You’ll	start	to	experience	cheese	on	
a	whole	new	level.	A	nice	slice	of	Stilton	with	a	piece	
of	fresh,	ripe	pear	is	unbelievable.	Or	you	can	pair	a	
stronger	cheese	like	a	Taleggio	with	a	slice	of	prosciutto.	
Fantastic!”	

As	Tomaszeski	sees	it,	eating	cheese	is	every	bit	as	
complex	and	rewarding	as	drinking	wine.	“Cheese	can	
have	all	the	different	notes	and	flavours	and	colours	and	
textures	that	wines	have,”	he	insists.	“You	have	to	eat	
cheese	with	your	senses!”	

And	to	anyone	who	wants	to	improve	their	cheese	
knowledge,	Tomaszeski	offers	the	following	piece	of	
advice:	“Go	to	a	cheese	shop,	tell	them	what	you	like	
and	don’t	like,	and	then	let	them	help	you	experiment	
with	different	types.	It’s	that	easy.	And	every	time	you	
go	to	a	cheese	shop,	you	should	buy	something	you	
never	normally	buy.	Every	time!”		

top: toronto’S cheeSe 
boutique iS one of 
holtS café chef corbin 
tomaSzeSki’S favourite 
foodie StopS and a 
place for conSumerS 
to Step out of their 
comfort zone and 
experience cheeSe on a 
whole new level. 

right: black-truffle-
infuSed moliterno

blackHaWk  
gOlf clUb
5111 range rd. 255  
SPruce grove  
780.470.4790
ExEcutivE chEf andrEW fung 
(baking ‘98, cooking ‘02)
asian french cuisine.

caTcH RESTaURaNT
100 8 ave, Se  
calgary
403.206.0000
catchrestaurant.ca
ExEcutivE chEf brad horEn 
(culinary arts ‘96)
Seafood and local products with  
an international flair. 

EaglE RaNcH  
gOlf RESORT
rr #3, invermere, b.c.
250.342.0562
eagleranchresort.com 
ExEcutivE chEf Eric h. Wood 
(culinary arts ’99)
includes the affordably elegant traders Steakhouse, on-course 
dining, as well as the acclaimed Saliken, which features a new 
six to eight course tasting menu every week. 

ERNEST’S
nait main camPuS, edmonton  
(118 avenue, weSt of 106 Street) 
780.471.8676 
nait.ca/schoolofhospitality/ernests 
sErvEr tEJa atKinson 
(culinary arts ’05)
sErvEr JaMEs higuchi 
(culinary arts ’07)
tEaching assistant Miranda WilliaMs 
(culinary arts ’07)
haute cuisine prepared by second-year students emphasizing 
high-quality local and regional food products. 

nait culinary grads working around the globe.  
send your listing to editor@techliFemag.ca  
to be included in platings directory.

HOlTS café
50 bloor St. w, toronto
416.922.2333
ExEcutivE chEf corbin toMaszEsKi 
(culinary arts ‘92) 
european-style café featuring great ambience, friendly service 
and freshly prepared food, including tartine made from  
world-renowned Poilane bread flown in directly from Paris  
(corbin in the Kitchen, p. 58).

HOME fIRE gRIll
18210 100 ave., edmonton
780.489.8086
homefiregrill.ca
ExEcutivE chEf quEntin glabus 
(culinary arts ‘00)
aboriginal fusion cooking.

ROcky MOUNTaINEER 
(KamlooPS catering)  
train through the canadian rocKieS
rockymountaineer.com
stEvE buzaK, ExEcutivE sous chEf 
(culinary arts ’98)
regional menu designed to reflect the train’s route. 

SOUl SOUp
140, 10020 101a ave., edmonton 
780.409.8272
chEf and oWnEr carla alExandEr 
(commercial cooking ’91)
Soup made fresh daily, including gluten-free options, 
homemade breads and Portuguese desserts. limited indoor 
seating. monday to friday. cash only.

feeding  
thE world
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He’s	particularly	confused	by	the	North	American	
apathy	to	blue	and	green	cheeses	–	the	moldier,	stinkier	
ones	with	stronger	flavours…like	Stilton	or	Gorgonzola.	
“I	think	people	tend	to	shy	away	from	them	because	they	
just	don’t	know	what	to	do	with	them	or	because	they	
think	they’re	just	too	strong	to	eat,”	he	explains.	“But	
you	know	what?	You’ve	gotta	get	past	that!	Just	plug	
your	nose,	put	the	cheese	in	your	mouth	and	taste	it	
before	you	smell	it.	You’ll	start	to	experience	cheese	on	
a	whole	new	level.	A	nice	slice	of	Stilton	with	a	piece	
of	fresh,	ripe	pear	is	unbelievable.	Or	you	can	pair	a	
stronger	cheese	like	a	Taleggio	with	a	slice	of	prosciutto.	
Fantastic!”	

As	Tomaszeski	sees	it,	eating	cheese	is	every	bit	as	
complex	and	rewarding	as	drinking	wine.	“Cheese	can	
have	all	the	different	notes	and	flavours	and	colours	and	
textures	that	wines	have,”	he	insists.	“You	have	to	eat	
cheese	with	your	senses!”	

And	to	anyone	who	wants	to	improve	their	cheese	
knowledge,	Tomaszeski	offers	the	following	piece	of	
advice:	“Go	to	a	cheese	shop,	tell	them	what	you	like	
and	don’t	like,	and	then	let	them	help	you	experiment	
with	different	types.	It’s	that	easy.	And	every	time	you	
go	to	a	cheese	shop,	you	should	buy	something	you	
never	normally	buy.	Every	time!”		

top: toronto’S cheeSe 
boutique iS one of 
holtS café chef corbin 
tomaSzeSki’S favourite 
foodie StopS and a 
place for conSumerS 
to Step out of their 
comfort zone and 
experience cheeSe on a 
whole new level. 
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blackHaWk  
gOlf clUb
5111 range rd. 255  
SPruce grove  
780.470.4790
ExEcutivE chEf andrEW fung 
(baking ‘98, cooking ‘02)
asian french cuisine.

caTcH RESTaURaNT
100 8 ave, Se  
calgary
403.206.0000
catchrestaurant.ca
ExEcutivE chEf brad horEn 
(culinary arts ‘96)
Seafood and local products with  
an international flair. 

EaglE RaNcH  
gOlf RESORT
rr #3, invermere, b.c.
250.342.0562
eagleranchresort.com 
ExEcutivE chEf Eric h. Wood 
(culinary arts ’99)
includes the affordably elegant traders Steakhouse, on-course 
dining, as well as the acclaimed Saliken, which features a new 
six to eight course tasting menu every week. 

ERNEST’S
nait main camPuS, edmonton  
(118 avenue, weSt of 106 Street) 
780.471.8676 
nait.ca/schoolofhospitality/ernests 
sErvEr tEJa atKinson 
(culinary arts ’05)
sErvEr JaMEs higuchi 
(culinary arts ’07)
tEaching assistant Miranda WilliaMs 
(culinary arts ’07)
haute cuisine prepared by second-year students emphasizing 
high-quality local and regional food products. 

nait culinary grads working around the globe.  
send your listing to editor@techliFemag.ca  
to be included in platings directory.

HOlTS café
50 bloor St. w, toronto
416.922.2333
ExEcutivE chEf corbin toMaszEsKi 
(culinary arts ‘92) 
european-style café featuring great ambience, friendly service 
and freshly prepared food, including tartine made from  
world-renowned Poilane bread flown in directly from Paris  
(corbin in the Kitchen, p. 58).

HOME fIRE gRIll
18210 100 ave., edmonton
780.489.8086
homefiregrill.ca
ExEcutivE chEf quEntin glabus 
(culinary arts ‘00)
aboriginal fusion cooking.

ROcky MOUNTaINEER 
(KamlooPS catering)  
train through the canadian rocKieS
rockymountaineer.com
stEvE buzaK, ExEcutivE sous chEf 
(culinary arts ’98)
regional menu designed to reflect the train’s route. 

SOUl SOUp
140, 10020 101a ave., edmonton 
780.409.8272
chEf and oWnEr carla alExandEr 
(commercial cooking ’91)
Soup made fresh daily, including gluten-free options, 
homemade breads and Portuguese desserts. limited indoor 
seating. monday to friday. cash only.

feeding  
thE world
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an inStitute of technology committed to Student SucceSS
11762 – 106 Street nw, Edmonton, Alberta Canada  t5g 2r1

nait bachelor of technology 
in technology management 

All	the	good	reasons	for	hiring	NAIT	grads	have	
become	even	greater.	

Starting	this	fall,	graduates	of	two-year	applied	
science	and	engineering	technology	diplomas	will	
be	able	to	earn	a	baccalaureate	degree	at	NAIT.

NAIT’s	new	Bachelor	of	Technology	(BTech)	in	
Technology	Management	is	the	fi	rst	degree	of	
its	kind	in	Alberta.	Developed	in	direct	response	
to	 industry’s	 growing	 need	 for	 advanced	
technical	expertise,	the	BTech	takes	NAIT	grads	
to	a	whole	new	level	of	strategic	thinking,	to	
complement	their	excellent	theoretical	and	
practical	know-how.

courses offered for full-time or part-time study.

find out more and apply today
www.nait.ca/btech		

taking technology 
to a higher degree
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MORE TEcHNOlOgy
for your lifE
subscribe online to get a monthly update From techliFe that 
includes news, demos and advice From nait’s technical experts. 
TECHLIFEMAG.CA/SUBSCRIBE.HTM

HERE’S a SaMplE 
Of THIS MONTH’S 
cONTENT:

hunt for nait’s geocache 

President	and	CEO	Dr.	Sam	Shaw’s	monthly	
column	on	technology	for	your	life	explores	
the	adventure	activity	geocaching,	where	
your	GPS	is	the	key	to	finding	hidden	caches	
all	over	the	world.	

Watch	supplemental	coverage	and	get	
the	co-ordinates	to	find	the	NAIT	cache,	
containing	a	coupon	to	redeem	for	dinner	
for	two	at	Ernest’s,	NAIT’s	world-class	
restaurant.	

techlifemag.ca/tia_geocache.htm

f

alumnotes

This	alumni	favourite	has	moved	online,	
where	it	will	eventually	evolve	into	an	
online	community	(think	Facebook),	
allowing	you	not	only	to	read	about	your	
former	classmates	–	but	to	reconnect	
with	them.	

techlifemag.ca/alumnotes.htm

f

Improve your technique 

Learn	how	to	winterize	your	inboard/
outboard	boat	in	a	video	demonstration	
with	Neil	Jacobs,	instructor,	Marine	
Service	Technician	program.	

techlifemag.ca/boat.htm

f

Want	to	design	the	most	
talked-about	pumpkin	on	your	
block?	Get	expert	advice	from	
the	School	of	Hospitality	and	
Culinary	Arts.	

techlifemag.ca/pumpkin.htm
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w ith	the	relative	capacity	of	a	modern-day	
pocket	calculator,	the	IBM	1620	was	state-of-
the-art	when	it	was	launched	in	1959.		

By	the	mid-1960s	–	when	many	predicted	computing	
was	the	way	of	the	future	–	NAIT	acquired	one	as	its	
first	computer.

The	showcase	piece	operated	in	a	controlled	
environment	on	the	third	floor	of	the	business	tower	and	
was	a	tour	highlight	with	its	flashing	console	lights	and	
automatic	typewriter	demos.	

“It	was	a	unique	1620	system	because	it	was	
acquired	after	the	University	of	Alberta	terminated	its	
rental	of	the	equipment	and	they	had	built	tape	units	to	
attach	to	it,”	says	Art	Berube,	a	former	IBM	computer	
operator	who	took	on	a	similar	role	in	NAIT’s	Data	
Centre	in	1967	until	his	retirement	in	1996.	“Other	1620s	
were	stand-alone	units	that	did	not	have	removable	
storage	capabilities.”

The	console	served	as	a	platform	for	exploration		
for	both	the	Computing	Systems	Technology	program	
and	NAIT’s	administrative	support	department	–	the	
Data	Centre.	

Previously,	students	learned	plugboard	
programming	using	Electronic	Data	Processing	
machines.	It	involved	a	board	with	wires	and	punch	
cards	that	ran	programs	based	on	the	circuitry.		

DINOSaUR

unearthing 
the origins  
oF nait’s First 
computer

Story by 
dianE bÉgin-croft

Photo
nait historical  

archivEs 

The	elaborate	structure	would	then	print	reports	for	
functions	such	as	accounting.	

“(The	Institute)	didn’t	understand	a	lot	about	
computing,	but	had	this	opportunity	and	brought	it	in	
and	it	was	a	quick	learning	curve,”	says	Ben	Strafford,	
who	joined	NAIT’s	Data	Centre	as	a	programmer	when	
he	graduated	from	Computing	Systems	in	1968.	He	
retired	in	2003	as	the	director	of	Information	Services.	

With	a	machine	language	called	FORGO	and	
80-column	punch	cards	to	run	programs,	the	more	
sophisticated	system	was	used	to	teach	computing	
concepts	to	staff	and	students.

The	console	was	primarily	the	control	unit	for	the	
system,	which	had	many	attachments	including	tape	
units	and	printers.

While	the	1620	served	to	springboard	the	Institute	
into	computing,	its	life	at	NAIT	was	short.	In	May	
1968,	the	Institute	bought	a	Control	Data	3150,	which	
ran	a	newer	computer	language	–	Common	Business-
Oriented	Language	(COBOL)	–	already	being	taught		
to	students.	

Berube	and	Strafford	attribute	the	opportunities	
in	the	evolution	of	computing	for	their	long-term	
employment	with	NAIT	–	an	evolution	that	began	with	
an	IBM	1620.		 	
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killed tradespeople wear their graduation cap every day. But we haven’t nearly enough of them to 
meet the growing needs of Canada’s oil and gas industry. That’s why we’re investing $2 million to 

create the NAIT Petro-Canada Centre for Millwright Technology and to fund the Petro-Canada Emerging 
Leaders Awards Program* at NAIT.

Millwrights play an essential role in installing and maintaining the production machinery that we 
all depend on to get energy safely and efficiently to market.

Together with the Northern Alberta Institute of Technology, we’re creating facilities and programs 
that will ensure a bright future for the industry and for skilled Canadian tradespeople.

NAIT graduates are already playing essential roles in our industry. Through this partnership, 
we’re proud to offer opportunities for even more young Canadians to realize their full potential.
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Graduation cap.
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NAIT helps you meet these challenges at the new

NAIT Spartan Centre for Instrumentation Technology,
open for classes September 2007 

SPARTAN CONTROLSwww.spartancontrols.com

In today’s ever-changing world there are 
challenges and opportunities...


